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August Brings Inflation-Driven Gains for Seafood
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807]August in Review
· Consumer prices rose 2.9% in August, the largest jump since January, while jobless claims hit a four-year high.
· The University of Michigan reported a decline in U.S. consumer sentiment in August from 61.7 in July to 58.2 in August. This marks the first decline in four months, driven by heightened concern about inflation. 
· August’s total retail food and beverage sales remained on the flat-to-down unit trajectory seen throughout the past several months. In Circana’s MULO+ universe, dollar sales increased 2.7% in August, but units dropped 0.4% compared with August 2024.
· Non-food categories experienced a 0.7% decline in unit sales, just like center-store grocery. Perishables eked out a 0.1% increase in units, combined with a 3.6% increase in dollar sales.  
· Value-seeking is driving channel shifting, a focus on essentials and promotional responsiveness. Yet, consumers continue to show willingness to trade up for quality and wellness benefits. 
· Supermarkets, known for their hi-lo pricing, generated 42.2% of all food and beverage unit sales in August, down from 47.3% in 2021. Channels that grew share include mass, club and e-commerce. 
· According to Brick Meets Click, online grocery shopping reached a new milestone of $10 billion in July, with approximately 61% of U.S. households (about 81 million people) making purchases online. Delivery sales rose 36% to $4.3 billion, while pickup sales increased 24% year-on-year to $4 billion. Both segments benefited from repeat customers, who spent 50% more per order than first-timers. 
· Grocery visits increased 2.6% year-over-year, averaging 17.1 per household in the past four weeks. To balance spending, consumers purchased fewer units per trip (-1.6%) for an average of 8.8 items. 
· After weeks of stability and improvement for some channels, restaurant traffic declined 1% in August, according to Circana. This aligns with the declines seen in retail sales and consumer sentiment. Premium dining gained momentum, with an increase in restaurant visits for fine dining and casual restaurants. Deal-driven traffic grew, while non-deal trips fell. At the same time that value meals are getting a lot of attention, pickup and delivery are quietly driving sales and traffic for a lot of brands. 

Inflation Insights
[bookmark: _Hlk182721801]In August 2025 (the five weeks ending 8/31/2025), the price per unit across all foods and beverages in the Circana MULO+ universe stood at $4.37, reflecting a renewed upswing in inflation.
· The average price per unit for total food and beverages increased 3.1%, primarily driven by commodity volatility impacting categories both directly and indirectly. Incremental cost pressures may emerge, influenced by product reformulation initiatives, indirect tariff effects and market uncertainty. 
· Center-store prices averaged $4.12, an increase of $0.03 over July and 3.3% year-on-year. 
· Perishables rose to $4.31 per unit, which was an increase of 3.4% over August 2024. 

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	Q3 2024
	Q4 2024
	Q1
2025
	Q2
2025
	Aug
2025

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.24
	$4.30
	$4.30
	$4.36
	$4.37

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+1.9%
	+2.2%
	+2.9%
	+2.7%
	+3.1%



Source: Circana, Integrated Fresh, Total U.S., MULO+


Seafood experienced some inflation across all temperature zones, including ambient, refrigerated and frozen. Prices were highest for refrigerated/fresh finfish and rose the most for frozen seafood and refrigerated shellfish. That said, most price increases were below the rate of total food and beverages that stood at +3.1% in August. 



	
	August 2025
	Latest 52 weeks

	
	Average price per pound
	Change vs. YA
	Change vs. 2YA
	Average price per pound
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$9.87
	+2.6%
	+3.1%
	$9.69
	+1.7%
	-0.1%

	Fresh finfish
	$10.61
	+0.6%
	+1.2%
	$10.40
	-0.3%
	-0.7%

	Fresh shellfish
	$8.79
	+5.5%
	+4.4%
	$8.68
	+4.2%
	-1.2%

	Total frozen seafood
	$7.70
	+4.4%
	+4.1%
	$7.46
	+1.9%
	-3.4%

	Shelf-stable seafood
	$5.17
	+3.4%
	-2.2%
	$5.08
	-2.1%
	-2.2%



Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)


	Price per pound 
August 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.64
	+0.8%
	+2.6%

	Fresh crab
	$9.56
	+11.8%
	+11.6%

	Fresh shrimp
	$8.84
	+4.5%
	+1.0%

	Fresh cod
	$10.62
	+8.9%
	+7.0%

	Fresh tilapia
	$6.03
	-1.6%
	-4.5%


[bookmark: _Hlk116283646]Price movements for the five largest sellers were mixed. Crab prices increased 11.8%, whereas tilapia prices were down. Fresh salmon prices rose slightly and also remain substantially higher than frozen salmon. Shrimp prices increased 4.5% over August 2024, but shrimps’ $8.84 average price per pound remains far lower than salmon, cod or crab. 

	Price per pound
 August 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$8.32
	+6.0%
	+4.3%

	Frozen salmon
	$9.28
	+4.3%
	-4.5%


Frozen seafood saw greater price increases in August than fresh and ambient seafood. The two biggest frozen seafood categories had price increases ranging from 4% to 6%.   

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)


Seafood Across the Store 
[bookmark: _Hlk92610860]August was a mixed month for dollar versus pound growth. All temperature zones had inflation-driven gains in dollar sales. Gains were highest for frozen seafood. However, pound sales were down across all three areas, with the largest decrease for frozen seafood, at -3.1%. 

	
	August 2025
	Latest 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$823M
	+0.8%
	-0.7%
	-1.8%
	-3.7%
	+1.2%
	-2.8%
	-0.4%
	-2.8%

	Frozen seafood
	$777M
	+1.2%
	+0.7%
	-3.1%
	-3.2%
	+3.0%
	-1.4%
	+1.1%
	+2.0%

	Shelf-stable seafood
	$332M
	+0.7%
	+1.3%
	-2.6%
	+3.6%
	+1.9%
	+2.6%
	+4.1%
	+5.0%



Source: Circana, Integrated Fresh, Total US, MULO+

Ambient Seafood 
Seafood cans and pouches generated $332 million in August 2025. Unit sales were down year-on-year, driven by a decline in canned tuna sales. Sardines remained in second place and once more featured robust growth in both dollar and unit sales. 

	
	August 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$332M
	+0.7%
	-1.0%
	$3.3B
	+1.9%
	+2.7%

	Ambient tuna
	$244M
	-0.5%
	-1.6%
	$2.4B
	+1.3%
	+2.5%

	Ambient sardines
	$31M
	+4.6%
	+4.3%
	$321M
	+15.8%
	+7.8%

	Ambient salmon
	$28M
	+3.2%
	-1.4%
	$292M
	+3.3%
	+0.6%

	Ambient all other
	$24M
	+6.2%
	+0.6%
	$264M
	-6.4%
	-1.1%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh/refrigerated seafood shows a very different August performance for finfish versus shellfish. Whereas finfish enjoyed substantial increases in both dollars and pounds, shellfish sales continued to decline. The full-year view is very similar. 

	
	August 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$823M
	+0.8%
	-1.8%
	$8.6B
	+1.2%
	-0.4%

	Fresh finfish
	$567M
	+4.4%
	+3.8%
	$5.7B
	+3.7%
	+4.0%

	Fresh shellfish
	$227M
	-6.3%
	-11.2%
	$2.6B
	-3.6%
	-7.5%

	All other seafood
	$31M
	-6.9%
	-4.9%
	$345M
	-0.5%
	-2.2%


Source: Circana, Integrated Fresh, Total US, MULO+

Refrigerated finfish dollar sales have been growing since the third quarter of 2024, with year-to-date growth of 4.2%. Pound sales have experienced even greater gains. August pound sales were above those seen in the first quarter, which is a positive sign. The second quarter results were positively impacted by the Easter shift this year. The 2019 through August 2025 chart demonstrates the very different long-term trajectory of refrigerated/fresh shellfish. Pound sales fell below year-ago levels in 2021 and have been struggling ever since.   
Source: Circana, Integrated Fresh, Total US, MULO+ 

Source: Circana, Integrated Fresh, Total US, MULO+ 




	Fresh seafood
	Dollar sales
	Dollar vs. YA
	Pounds vs. YA

	August 2025
	$823M
	+0.8%
	-1.8%

	w.e. 08-03-25
	$163M
	-1.1%
	-3.9%

	w.e. 08-10-25
	$169M
	+3.0%
	+1.3%

	w.e. 08-17-25
	$166M
	+2.2%
	-0.6%

	w.e. 08-24-25
	$159M
	+0.9%
	-0.9%

	w.e. 08-31-25
	$167M
	-1.0%
	-4.4%




The week-by-week performance was a mix as well. The first and fifth weeks of August show substantial pound declines, whereas pound sales grew for the week ending August 10th. Dollar sales, boosted by inflation, grew three out of the five August weeks.

Top Species
August reflected a range of performances at the species level. Salmon generated nearly half of all refrigerated/fresh seafood dollars in August. Additionally, salmon sales grew 5.0% in dollars and 4.2% in volume. Several other species also boasted robust gains, including shrimp, tilapia and trout.  

	
	August 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$823M
	+0.8%
	-1.8%
	$8.6B
	+1.2%
	-0.4%

	Salmon
	$404M
	+5.0%
	+4.2%
	$4.0B
	+3.3%
	+2.5%

	Crab
	$85M
	-16.1%
	-24.9%
	$1.0B
	-9.0%
	-15.7%

	Shrimp
	$89M
	+6.7%
	+2.1%
	$927M
	+5.2%
	+4.9%

	Lobster
	$35M
	-4.3%
	-7.4%
	$393M
	+0.3%
	-11.7%

	Tilapia
	$28M
	+12.6%
	+14.4%
	$278M
	+8.9%
	+14.3%

	Trout
	$25M
	+17.0%
	+19.5%
	$246M
	+18.4%
	+25.4%

	Cod
	$23M
	+2.3%
	-6.0%
	$264M
	+4.4%
	+1.0%

	Catfish
	$20M
	-0.6%
	+0.9%
	$213M
	-0.2%
	+1.5%


Source: Circana, Integrated Fresh Total US, MULO+

Frozen Seafood Sales 
The total frozen food department generated $8.5 billion in sales in the five August weeks. The department as a whole grew dollars by 1.1% while unit sales were flat-to-down. Meat and processed meat far exceeded those department totals with robust gains in dollar and unit sales for both. Inflation helped frozen seafood achieve dollar growth, but units fell behind year-ago levels. 

	
	August 2025
	Latest 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$8.5B
	+1.1%
	-0.5%
			$86.8B
	+2.0%
	+0.8%

	Meals 
	$2.7B
	-2.3%
	-3.7%
	$28.1B
	-0.9%
	-1.5%

	Seafood
	$777M
	+1.2%
	-3.7%
	$8.4B
	+3.0%
	+1.3%

	Processed meat and poultry
	$799M
	+8.0%
	+5.8%
	$7.9B
	+10.5%
	+8.5%

	Meat/poultry 
	$690M
	+4.4%
	+2.6%
	$6.9B
	+5.4%
	+4.1%


Source: Circana, Integrated Fresh, Total US, MULO+

Most seafood categories enjoyed dollar gains, but experienced pressure in pound sales. Seafood alternative sales were mostly flat after many months of declines, but remain a very small category, at less than $1 million in monthly sales. 

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	Q4 24
	Q1 25
	Q2 25
	Aug 25
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	-1.0%
	-0.1%
	+5.3%
	$777M
	+1.2%
	-3.1%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	-3.2%
	+0.4%
	+5.3%
	$445M
	+0.8%
	-5.0%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+1.8%
	-1.1%
	+5.6%
	$306M
	+1.4%
	-1.1%

	All other frozen seafood
	+36%
	+6%
	-4%
	+3%
	-4%
	+12.8%
	+6.2%
	+1.4%
	$26M
	+5.4%
	+1.2%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-3.4%
	-2.0%
	-10.6%
	$0.8M
	-0.6%
	+0.1%



Source: Circana, Integrated Fresh, Total US, MULO+





Top 5 Frozen Species 
Salmon is not only growing on the refrigerated side, but also showing robust gains in frozen. Frozen salmon saw 7.5% growth in dollar sales. Gains were inflation and demand driven as evidenced by a 3.1% increase in pounds. Shrimp were easily the largest subcategory, but pound growth has stalled in recent months. 

	Top 5 frozen species
	August 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$382M
	+0.5%
	-5.3%
	$4.2B
	+3.5%
	+1.2%

	Frozen salmon
	$108M
	+7.5%
	+3.1%
	$1.1B
	+2.3%
	+3.5%

	Frozen pollock
	$54M
	-1.9%
	-1.6%
	$622M
	+1.8%
	+0.1%

	Frozen tilapia
	$53M
	+1.9%
	-0.7%
	$549M
	+2.1%
	-2.3%

	Frozen cod
	$30M
	+2.7%
	-12.9%
	$309M
	+2.3%
	-6.6%


[bookmark: _Hlk121583547][bookmark: _Hlk116291245]
[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· Strength in e-commerce and premium brands reflects consumers’ ongoing willingness to invest in convenience and quality as they reassess spending priorities. 
· Nearly one in two U.S. consumers who placed their first grocery, convenience or alcohol delivery through a third-party marketplace did so on DoorDash. In the first quarter of 2025, grocery order volume reached an all-time high on the platform, with increasing average spend per grocery consumer and average spend on perishables. 
· CPG products marketed as sustainable, including environmentally, socially or economically sustainable, have grown at double the rate of conventional options since 2019, boasting a CAGR of 12.4%. They account for 23.8% of the market in 2024. 
· U.S. private labels hold a growing 22% share of the CPG market, far lower than the 39% share seen in Europe. Premium and organic private-label lines are increasingly meeting consumer demand for eco-friendly options but also enhance retailer differentiation and loyalty. 
· Approximately 42.5 million people participate in the Supplemental Nutrition Assistance Program (SNAP) program today. SNAP is a key driver of sales across the CPG industry with benefits and participation in the program shifting with the passage of the Big Beautiful Bill Act. According to Circana, dollar stores currently capture 29.9% of sales from SNAP households, followed by mass, at 22.6%. During the first half of the year, SNAP households purchased more groceries online. 
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Or reach us here			aroerink@210analytics.com
Date ranges: 

2024: 52 weeks ending 12/29/2024
Q1 2025: 13 weeks ending 3/30/2025
Q2 2025: 13 weeks ending 6/29/2025
August 2025: 5 weeks ending 8/31/2025

About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).

Fresh shellfish | Dollar and volume sale vs. YA

$ vs. YA	
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Fresh finfish | Dollar and volume sale vs. YA

$ vs. YA	
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