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First Half of 2025 Delivers Growth for Frozen and Canned Seafood
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807]Month in Review
· More at-home meals, bargain hunting and efforts to minimize food waste have led to record grocery store visits. Up from 200 trips in 2021, American households now purchase groceries an average of 222 times annually, according to Circana. Year-over-year, trips grew 4.7% during the past 12 months. 
· Circana’s shopper survey found that 96% of Americans remain concerned about today’s food costs. This has led to 65% more closely watching their grocery spending, 30% stocking up on good deals and a growing popularity of private brands. Across food and beverages in Circana’s MULO+ universe, private-label sales rose 6.8% in dollars and 2.2% in units over the past year — outperforming manufacturer-branded items. 
· Consumers are also shifting purchases to everyday low-price formats. Supermarkets, known for their hi-lo pricing, generated 39.7% of all food and beverage dollars YTD, down from 44.0% in 2021. Channels that grew share include mass, club and e-commerce. 
· Brick Meets Click/Mercatus reported that the online grocery market reached $9.8 billion in July, growing at an impressive 27.6% year-over-year, thanks to gains across delivery and pickup. Retail media is booming with CPGs pouring billions into data-driven platforms like Walmart Connect, Instacart and DoorDash. High-margin ad revenue is reshaping grocery profit models.
· Four out of the five top-selling products during the record $24 billion Amazon Prime Day 2025 were household and grocery items, according to Numerator. This highlights the importance of omnichannel and blending convenience with personalization. 
· U.S. consumer sentiment continued to increase in July. The University of Michigan reported a significant rebound in June 2025 and further improvement to 61.7 in July. This marks the highest level since February 2025 on improved economic conditions and eased trade tensions. 
· Restaurant visits improved for several restaurant chains during the second quarter of 2025. Trips to casual and fine dining gained, but fast-food trips declined, according to Placer.ai. Higher-income households are driving the growth in restaurant spending. 

Inflation Insights
[bookmark: _Hlk182721801]In July 2025 (the four weeks ending 7/27/2025), the price per unit across all foods and beverages in the Circana MULO+ universe stood at $4.34. This was unchanged from June 2025, but up 2.8% from July 2024.
· Center-store prices averaged $4.09, an increase of 2.8% over July 2024. 
· Perishables averaged $4.28 per unit, which was an increase of 3.2% year-over-year.

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	Q3 2024
	Q4 2024
	Q1
2025
	Q2
2025
	July
2025

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.24
	$4.30
	$4.30
	$4.36
	$4.34

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+1.9%
	+2.2%
	+2.9%
	+2.7%
	+2.8%



Source: Circana, Integrated Fresh, Total U.S., MULO+


Seafood experienced some inflation across all temperature zones, including ambient, refrigerated and frozen. Prices were highest for refrigerated/fresh finfish and rose the most for frozen seafood. That said, most price increases were below the rate of total food and beverages that stood at +2.8% in July. 





	
	July 2025
	Latest 52 weeks

	
	Average price per pound
	Change vs. YA
	Change vs. 2YA
	Average price per pound
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$9.73
	+1.5%
	+0.6%
	$9.67
	+1.5%
	-0.5%

	Fresh finfish
	$10.56
	+0.5%
	-0.2%
	$10.39
	-0.3%
	-0.8%

	Fresh shellfish
	$8.60
	+2.7%
	+0.9%
	$8.64
	+3.6%
	-2.2%

	Total frozen seafood
	$7.68
	+3.7%
	+2.9%
	$7.43
	+1.5%
	-4.4%

	Shelf-stable seafood
	$5.18
	+1.9%
	-2.2%
	$5.07
	-2.9%
	-2.4%



Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)


	Price per pound 
July 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.57
	+1.4%
	+0.9%

	Fresh crab
	$9.41
	+10.6%
	+8.9%

	Fresh shrimp
	$8.85
	+4.0%
	-0.7%

	Fresh cod
	$6.68
	-3.7%
	-5.9%

	Fresh tilapia
	$6.01
	-4.9%
	-4.5%


[bookmark: _Hlk116283646]Price movements for the five largest sellers were mixed. Crab prices increased 10.6%, whereas cod and tilapia prices were down. Fresh salmon prices rose slightly and also remain substantially higher than frozen salmon.

	Price per pound
 July 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$8.21
	+4.7%
	+2.7%

	Frozen salmon
	$9.34
	+4.2%
	+3.0%


Frozen seafood saw greater price increases in July than fresh and ambient seafood. The two biggest frozen seafood categories had inflation upwards of 4%.  

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)


Seafood Across the Store 
[bookmark: _Hlk92610860]July was a good month for refrigerated/fresh seafood that generated gains in dollar and pound sales. Frozen and ambient seafood grew dollar sales, but pound sales lagged last year’s July. In the full-year view, dollar sales increased across all three areas. Frozen and shelf-stable seafood also gained ground in pound sales. 

	
	July 2025
	Latest 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$687M
	+3.6%
	+3.7%
	+2.1%
	+3.1%
	+0.9%
	-3.3%
	-0.5%
	-2.9%

	Frozen seafood
	$644M
	+3.0%
	+3.2%
	-2.2%
	+2.3%
	+2.8%
	-2.2%
	+1.3%
	+2.3%

	Shelf-stable seafood
	$264M
	+0.6%
	+2.5%
	-1.3%
	+4.7%
	+1.9%
	+2.9%
	+5.0%
	+5.4%



Source: Circana, Integrated Fresh, Total US, MULO+

Ambient Seafood 
Seafood cans and pouches generated $264 million in July 2025. While about $2 million more than in June, sales were down year-on-year, driven by a decline in canned tuna sales. Sardines remained in second place and once more featured robust growth in both dollar and unit sales. 

	
	July 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$263.5M
	+0.6%
	-1.5%
	$3.3B
	+1.9%
	+3.1%

	Ambient tuna
	$194.3M
	-0.9%
	-2.5%
	$2.4B
	+1.3%
	+3.1%

	Ambient sardines
	$24.0M
	+10.8%
	+5.3%
	$320.0M
	+16.7%
	+7.7%

	Ambient salmon
	$22.6M
	+5.9%
	+0.6%
	$293.6M
	+2.8%
	+1.0%

	Ambient all other
	$18.6M
	-2.4%
	-1.2%
	$262.8M
	-7.1%
	-1.1%


Source: Circana, Integrated Fresh, Total US, MULO+




Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh/refrigerated seafood shows a very different July performance for finfish versus shellfish. Whereas finfish enjoyed robust increases in both dollars and pounds, shellfish sales continued to decline. The full-year view is very similar. 

	
	July 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$686.7M
	+3.6%
	+2.1%
	$8.57B
	+0.9%
	-0.5%

	Fresh finfish
	$452.3M
	+5.0%
	+4.4%
	$5.65B
	+3.3%
	+3.6%

	Fresh shellfish
	$207.8M
	+1.3%
	-1.4%
	$2.57B
	-3.8%
	-7.1%

	All other seafood
	$26.6M
	-1.4%
	-0.7%
	$348.8M
	+1.0%
	-1.4%


Source: Circana, Integrated Fresh, Total US, MULO+

Refrigerated finfish dollar sales have been growing since the third quarter of 2024, with year-to-date growth of 3.9%. Pound sales have experienced even greater gains. July pound sales were above those seen in the first quarter, which is a positive sign. The second quarter results were positively impacted by the Easter shift this year. Source: Circana, Integrated Fresh, Total US, MULO+ 


The 2019 through July 2025 chart demonstrates the very different long-term trajectory of refrigerated/fresh shellfish. Pound sales fell below year-ago levels in 2021 and have been struggling ever since.   
Source: Circana, Integrated Fresh, Total US, MULO+ 




	Fresh seafood
	Dollar sales
	Dollar vs. YA
	Pounds vs. YA

	July 2025
	$686.7M
	+3.6%
	+2.1%

	w.e. 07-04-25
	$189.4M
	+3.6%
	+1.9%

	w.e. 07-11-25
	$170.0M
	+5.3%
	+5.4%

	w.e. 07-18-25
	$163.0M
	+0.3%
	-3.2%

	w.e. 07-25-25
	$164.2M
	+5.3%
	+4.6%



The week leading up to the July Fourth holiday had substantially higher sales than the three other July weeks. Additionally, the holiday week experienced both dollar and pound growth. In total, three out of the four July weeks experienced volume gains.

Top Species
July reflected a range of performances at the species level. Salmon generated nearly half of all refrigerated/fresh seafood dollars in July. Additionally salmon sales grew 5.1% in dollars and 3.7% in volume. Several other species also boasted robust gains, including lobster, trout and cod — perhaps a sign of retailers’ integration of seafood in Fourth of July grilling displays paying off. 

	
	July 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$686.7M
	+3.6%
	+2.1%
	$8.6B
	+0.9%
	-0.5%

	Salmon
	$324.2M
	+5.1%
	+3.7%
	$4.0B
	+2.7%
	+1.8%

	Crab
	$78.7M
	-3.3%
	-12.6%
	$1.0B
	-8.2%
	-14.1%

	Shrimp
	$76.4M
	+8.3%
	+4.1%
	$918M
	+3.7%
	+4.3%

	Lobster
	$35.5M
	+9.5%
	+21.0%
	$395M
	-0.2%
	-12.5%

	Tilapia
	$22.1M
	+12.1%
	+17.9%
	$275M
	+6.9%
	+12.4%

	Trout
	$19.8M
	+25.0%
	+28.5%
	$242M
	+16.5%
	+23.1%

	Cod
	$18.4M
	+0.0%
	-7.8%
	$263M
	+5.2%
	+2.7%

	Catfish
	$16.3M
	-1.1%
	+2.7%
	$213M
	+0.0%
	+1.9%


Source: Circana, Integrated Fresh Total US, MULO+


Frozen Seafood Sales 
The total frozen food department generated $7.0 billion in sales in the four July weeks. The department as a whole grew dollars by 1.7% while unit sales were flat. Meat and processed meat far exceeded those department totals with robust gains in dollar and unit sales for both. Inflation helped frozen seafood achieve dollar growth, but units fell behind year-ago levels. 

	
	July 2025
	Latest 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$7.0B
	+1.7%
	0.0%
			$86.7B
	+2.0%
	+0.9%

	Meals 
	$2.1B
	-0.7%
	-2.1%
	$28.2B
	-0.8%
	-1.1%

	Seafood
	$644M
	+3.0%
	-0.7%
	$8.4B
	+2.8%
	+1.6%

	Processed meat and poultry
	$615M
	+5.6%
	+3.0%
	$7.8B
	+11.1%
	+9.3%

	Meat/poultry 
	$613M
	+6.3%
	+4.0%
	$6.9B
	+5.4%
	+4.2%


Source: Circana, Integrated Fresh, Total US, MULO+

In frozen, only frozen finfish grew volume and dollar sales. While frozen shellfish grew dollar sales by 2.8%, pounds fell by 2.2%. 

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	Q3 24
	Q4 24
	Q1 25
	Q2 25
	Jul 25
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	-2%
	-1.0%
	-0.1%
	+5.3%
	$644M
	+3.0%
	-0.7%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	-3%
	-3.2%
	+0.4%
	+5.3%
	$382M
	+2.8%
	-2.2%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+0%
	+1.8%
	-1.1%
	+5.6%
	$239M
	+3.4%
	+1.5%

	All other frozen seafood
	+36%
	+6%
	-4%
	+3%
	-4%
	-7%
	+12.8%
	+6.2%
	+1.4%
	$22M
	+1.6%
	-4.2%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-5%
	-3.4%
	-2.0%
	-10.6%
	$0.6M
	-7.8%
	-10.9%



Source: Circana, Integrated Fresh, Total US, MULO+


Top 5 Frozen Species 
Salmon is not only growing on the refrigerated side, but also showing robust gains in frozen. Frozen salmon saw nearly 11% growth in dollar sales. Gains were mostly demand driven as evidenced by a 6.5% increase in pounds. Shrimp were easily the largest subcategory, but pound growth has stalled in recent months. 

	Top 5 frozen species
	July 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$328.5M
	+2.6%
	-2.1%
	$4.2B
	+3.4%
	+1.8%

	Frozen salmon
	$82.9M
	+10.9%
	+6.5%
	$1.0B
	+1.8%
	+4.2%

	Frozen pollock
	$41.5M
	-1.0%
	-0.6%
	$623M
	+2.5%
	+0.7%

	Frozen tilapia
	$42.4M
	+4.3%
	+0.8%
	$548M
	+1.5%
	-3.2%

	Frozen crab
	$23.9M
	+18.0%
	+7.1%
	$288M
	+2.2%
	+4.8%


[bookmark: _Hlk121583547][bookmark: _Hlk116291245]
[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· Inflation, tariffs and other macro environment dynamics have reshaped grocery-shopping habits and consumer behavior in recent years. Savings ratings have fallen below COVID averages in recent quarters, and the Federal Reserve is expected to hold interest rates steady. 
· Holidays, celebrations and entertaining remain the most important reasons for consumers to splurge a little, evidenced in growth during big national holidays, including July Fourth. Party platters are hot this summer and retailers are increasingly focused on easy, low-cost entertaining. 
· Getting creative around more than the primary and secondary holidays, some brands have tapped into the cultural moment of “Summerween” and Gen Z and Millennials can’t get enough of the creative campaigns and shareable experiences. 
· Thinking ahead to Labor Day, “getting together with friends or family” is easily the most popular plan, followed by barbecue or having another type of special meal/celebration. 
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Or reach us here			aroerink@210analytics.com
Date ranges: 

2024: 52 weeks ending 12/29/2024
Q4 2024: 13 weeks ending 12/29/2024
Q1 2025: 13 weeks ending 3/30/2025
Q2 2025: 13 weeks ending 6/29/2025
July 2025: 4 weeks ending 7/27/2025

About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).




Fresh finfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Jul 25	0.2048200166972387	9.8277108965361945E-2	-3.5999999999999997E-2	4.5887546751452145E-2	4.0676270782707222E-3	-9.0413468779247368E-3	-2.9790484393234711E-2	-4.4999999999999998E-2	-1.4999999999999999E-2	4.0000000000000001E-3	2.3E-2	2.5000000000000001E-2	5.0999999999999997E-2	3.3000000000000002E-2	Lbs vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Jul 25	0.21612143755047789	2.9661600528784558E-2	-7.6999999999999999E-2	-2.2463091503221268E-2	-1.8811345521405086E-2	-1.5225006700881137E-2	-4.255941365231905E-2	-2.5000000000000001E-2	-2E-3	4.0000000000000001E-3	2.4E-2	2.4E-2	6.8000000000000005E-2	3.5999999999999997E-2	



Fresh shellfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Jul 25	0.43878525962161319	2.0446607749305748E-2	-0.156	1.5292022796500984E-2	-1.0536879344479753E-2	-8.046566298416695E-2	-0.10197981766643789	-0.10299999999999999	-9.4E-2	-0.03	-6.6000000000000003E-2	-3.6999999999999998E-2	-2.5000000000000001E-2	-3.7999999999999999E-2	Lbs vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Jul 25	0.38838021911923787	-4.2613655037908447E-2	-0.112	0.11363120529620017	7.9793243820720741E-2	-2.4441282541258274E-3	1.5053952111881978E-2	-7.0000000000000007E-2	-7.5999999999999998E-2	-1.4E-2	-0.10100000000000001	-8.5000000000000006E-2	-7.8E-2	-7.0999999999999994E-2	
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