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First Half of 2025 Delivers Growth for Frozen and Canned Seafood
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807]Month in Review
· After plateauing in May, consumer sentiment improved in June 2025, according to the University of Michigan. The index increased to 60.7 points from 52.2 points in May. The improvement was seen across numerous facets of the economy, with expectations for personal finances and business conditions climbing about 20% or more. Despite June’s gains, sentiment remains about 18% below December 2024. 
· Several publicly-traded retail and foodservice companies added language on tariffs in the risk sections of their annual and quarterly reporting. Consumer sentiment relative to tariffs held steady in May after support fell for several months over concerns regarding their potential impact on prices, product availability and employment. 
· The Consumer Price Index rose 2.4% year-over-year in May, according to federal data, mostly unchanged from April. Consumer food costs increased 2.9%, including 3.8% for restaurants. Already starting a higher price point, the continued above-average increases for foodservice prompt a continued retail-centric meal landscape for most consumers. 
· When shopping for groceries, decisions continue to reflect the “world of and” in which price is important but usually in combination with other factors such as time/convenience, mood, nutrition, sustainability, etc. 
· Holidays remain a time to splurge a little. The week leading up to Father’s Day (6/15) was the biggest of the four June weeks, at $18.6 billion in total food and beverage spending.


Inflation Insights
[bookmark: _Hlk182721801]In June 2025 (the four weeks ending 6/29/2025), the price per unit across all foods and beverages in the Circana MULO+ universe stood at $4.34. This reflects an increase of 2.6% over June 2024. This is down slightly from the second-quarter increase and average unit price of $4.36.
· Center-store prices averaged $4.09, an increase of 2.5% over June 2024. 
· Fresh food prices averaged $4.27, which was an increase of 3.4% year-over-year. This reflects a combination of inflation for large categories, such as eggs and beef, and deflation for categories, such as vegetables. 

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	Q3 2024
	Q4 2024
	Q1
2025
	Q2
2025
	June
2025

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.24
	$4.30
	$4.30
	$4.36
	$4.34

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+1.9%
	+2.2%
	+2.9%
	+2.7%
	+2.6%



Source: Circana, Integrated Fresh, Total U.S., MULO+

Both frozen and fresh/refrigerated seafood experienced some slight inflation in the average price per pound in June 2025 compared to June 2024. The average fresh/refrigerated seafood price per pound did remain well below the $10-mark for combined finfish and shellfish. Finfish was the more expensive of the two on a per pound basis. Additionally, the fresh/refrigerated price per pound average of $9.78 sat well above the frozen seafood average of $7.56 

	
	June 2025
	Latest 52 weeks

	
	Average price per pound
	Change vs. YA
	Change vs. 2YA
	Average price per pound
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$9.78
	+2.0%
	+1.2%
	$9.66
	+1.3%
	-0.7%

	Fresh finfish
	$10.47
	-1.5%
	-2.3%
	$10.39
	-0.4%
	-2.5%

	Fresh shellfish
	$8.80
	+6.9%
	+4.4%
	$8.62
	+3.2%
	-3.0%

	Total frozen seafood
	$7.56
	+3.3%
	-0.7%
	$7.41
	+1.1%
	-5.1%

	Shelf-stable seafood
	$5.13
	-0.8%
	-3.2%
	$5.05
	-3.5%
	-2.5%



Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)




	Price per pound 
June 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.63
	+0.1%
	-0.4%

	Fresh crab
	$9.44
	+11.4%
	+6.9%

	Fresh shrimp
	$8.66
	+2.5%
	-3.2%

	Fresh cod
	$10.37
	+5.4%
	+0.8%

	Fresh tilapia
	$6.00
	-4.3%
	-3.7%


Price movements for the five largest sellers were mixed. Crab prices increased 11.4%, whereas tilapia prices were down. Fresh salmon prices are mostly unchanged from last year and the year prior. 
[bookmark: _Hlk116283646]

	Price per pound
 June 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$8.07
	+4.7%
	-0.8%

	Frozen salmon
	$9.19
	+1.8%
	-3.6%


In the frozen food aisle, the average price per pound for shrimp and salmon were substantially lower than those seen in the fresh/refrigerated side of the business. Frozen shrimp prices averaged slightly 
more than $8, whereas frozen salmon came in slightly above $9..  

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)


Seafood Across the Store 
[bookmark: _Hlk92610860]June delivered dollar growth across all three temperature zones: fresh/refrigerated, frozen and ambient. Shelf-stable seafood had the strongest growth, at +2.2, which was true demand growth with pound sales up 3.1% over last year’s June. For fresh and frozen, the dollar gains were driven by inflation, with pounds down 1.5% and 2.5%, respectively.  

	
	June 2025
	Latest 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$677M
	+0.4%
	-2.2%
	-1.5%
	-3.4%
	+0.6%
	-3.7%
	-0.7%
	-3.0%

	Frozen seafood
	$631M
	+0.7%
	+0.0%
	-2.5%
	+0.7%
	+2.5%
	-2.6%
	+1.4%
	+2.6%

	Shelf-stable seafood
	$262M
	+2.2%
	+5.0%
	+3.1%
	+8.5%
	+1.9%
	+2.8%
	+5.6%
	+5.5%



Source: Circana, Integrated Fresh, Total US, MULO+

Ambient Seafood 
Seafood cans and pouches generated $262 million in June 2025. This reflects a 2.2% increase in dollar sales and 1.5% increase in unit sales. Tuna was easily the biggest contributor to sales, but the growth rate of sardines is remarkable. In fact, canned sardine sales have overtaken canned salmon as the number two seller behind tuna in both the monthly and annual views. 

	
	June 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$261.8M
	+2.2%
	+1.5%
	$3.3B
	+1.9%
	+3.8%

	Ambient tuna
	$191.9M
	+0.7%
	+0.8%
	$2.4B
	+1.5%
	+3.8%

	Ambient sardines
	$25.3M
	+21.0%
	+8.6%
	$318M
	+15.9%
	+8.2%

	Ambient salmon
	$22.8M
	+7.4%
	+4.6%
	$291M
	+2.3%
	+0.9%

	Ambient all other
	$18.0M
	-7.8%
	-2.8%
	$263M
	-6.8%
	-0.6%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh/refrigerated seafood shows a very different June performance for finfish versus shellfish. Whereas finfish enjoyed robust increases in both dollars and pounds, shellfish sales continued to decline. The full-year view is very similar. 

	
	June 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$677M
	+0.4%
	-1.5%
	$8.5B
	+0.6%
	-0.7%

	Fresh finfish
	$452M
	+3.9%
	+5.5%
	$5.6B
	+2.9%
	+3.3%

	Fresh shellfish
	$198M
	-6.6%
	-12.6%
	$2.6B
	-4.1%
	-7.1%

	All other seafood
	$27M
	-0.2%
	-2.0%
	$349M
	+1.4%
	-1.3%


Source: Circana, Integrated Fresh, Total US, MULO+

Refrigerated finfish dollar sales have been growing since the third quarter of 2024, with year-to-date growth of 3.9%. Pound sales have experienced even greater gains. During the second quarter of 2025, pound sales rose 6.8% and year-to-date, pound sales have increased 4.7%. For the quarterly results, it is important to remember the Easter shift.
Source: Circana, Integrated Fresh, Total US, MULO+ 


The second-quarter patterns for shellfish were very different. Both pound and dollar sales were down, despite a positive April. Yet, the rate of decline for both dollar and pound sales is improving slightly over the past few quarters. 

Source: Circana, Integrated Fresh, Total US, MULO+ 




	Fresh seafood
	Dollar sales
	Dollar vs. YA
	Pounds vs. YA

	June 2025
	$677M
	+0.4%
	-1.5%

	w.e. 06-08-25
	$166.5M
	+0.7%
	+0.9%

	w.e. 06-15-25
	$181.3M
	+1.1%
	-1.8%

	w.e. 06-22-25
	$167.0M
	+0.6%
	-2.0%

	w.e. 06-29-25
	$166.5M
	+0.7%
	-3.3%


Much like the difference between finfish and shellfish, the individual weeks show varying results also. The first week of June brought dollar and pound gains, whereas the remaining weeks experienced year-over-year pound declines. The declines were deepest during the final week of June.

Top Species
At the species level, the results are very different also. Salmon contributed nearly half of all June sales and delivered dollar and pound growth. Tilapia, trout and catfish also had very strong June results. Crab, shrimp, and lobster lost ground in pounds, though shrimp and lobster did show slight dollar gains. 


	
	June 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$677M
	+0.4%
	-1.5%
	$8.5B
	+0.6%
	-0.7%

	Salmon
	$317M
	+2.3%
	+2.2%
	$4.0B
	+2.4%
	+1.6%

	Crab
	$75M
	-12.4%
	-21.4%
	$1.0B
	-8.5%
	-13.5%

	Shrimp
	$74M
	+0.3%
	-2.2%
	$911M
	+2.7%
	+4.0%

	Lobster
	$34M
	+3.4%
	-4.5%
	$391M
	-0.2%
	-13.9%

	Tilapia
	$22M
	+10.0%
	+15.0%
	$272M
	+5.7%
	+10.7%

	Trout
	$23M
	+42.3%
	+58.4%
	$263M
	+6.0%
	+4.3%

	Cod
	$19M
	+3.5%
	-1.8%
	$238M
	+13.5%
	+19.8%

	Catfish
	$17M
	+6.5%
	+13.5%
	$213M
	+0.3%
	+2.1%


Source: Circana, Integrated Fresh Total US, MULO+


Frozen Seafood Sales 
The total frozen food department generated $7.0 billion in sales in the four June weeks. The department as a whole grew dollars by about 1% while unit sales were flat. Meat and processed meat far exceeded those department totals with robust gains in dollar and unit sales for both. Inflation helped frozen seafood achieve a slight increase in dollar sales while pounds fell behind June 2024 levels by about 3%. 

	
	June 2025
	Latest 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$6.95B
	+1.4%
	-0.1%
			$86.5B
	+2.0%
	+1.1%

	Meals 
	$2.1B
	-0.1%
	-1.4%
	$28.2B
	-0.8%
	-0.9%

	Seafood
	$631M
	+0.7%
	-2.9%
	$8.4B
	+2.5%
	+1.7%

	Processed meat/poultry
	$606M
	+8.3%
	+6.5%
	$7.8B
	+11.4%
	+9.8%

	Meat/poultry 
	$573M
	+3.0%
	+3.5%
	$6.7B
	+5.3%
	+4.3%


Source: Circana, Integrated Fresh, Total US, MULO+

With the Easter shift, both frozen shellfish and finfish gained year-over-year. June looked a bit different, with finfish outperforming shellfish, much like seen on the fresh/refrigerated side. 

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	Q3 24
	Q4 24
	Q1 25
	Q2 25
	Jun 25
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	-2%
	-1.0%
	-0.1%
	+5.3%
	$631M
	+0.7%
	-2.5%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	-3%
	-3.2%
	+0.4%
	+5.3%
	$369M
	+0.0%
	-4.5%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+0%
	+1.8%
	-1.1%
	+5.6%
	$241M
	+3.1%
	+1.9%

	All other frozen seafood
	+36%
	+6%
	-4%
	+3%
	-4%
	-7%
	+12.8%
	+6.2%
	+1.4%
	$20M
	-11.2%
	-19.9%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-5%
	-3.4%
	-2.0%
	-10.6%
	$0.7M
	-9.7%
	-13.2%



Source: Circana, Integrated Fresh, Total US, MULO+

Top 5 Frozen Species 
The top five frozen seafood species are unchanged, led by shrimp and salmon. Frozen salmon and pollock had a very strong June, with robust gains in both dollar and pound sales. These two species have done well all year. Frozen salmon sales exceeded the $1 billion mark in the latest 52 weeks, with growth of 3.4% in pounds.  

	Top 5 frozen species
	June 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$317M
	+0.1%
	-4.4%
	$4.2B
	+3.3%
	+2.2%

	Frozen salmon
	$84M
	+9.5%
	+7.6%
	$1.0B
	+0.5%
	+3.4%

	Frozen pollock
	$43M
	+1.8%
	+3.6%
	$624M
	+3.0%
	+1.1%

	Frozen tilapia
	$42M
	-0.1%
	-4.0%
	$546M
	+0.9%
	-4.0%

	Frozen cod
	$22M
	+0.4%
	-15.1%
	$309M
	+1.8%
	-4.9%


[bookmark: _Hlk121583547][bookmark: _Hlk116291245]
[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· Eating patterns between Memorial Day and Labor Day tend to reflect more grilling, entertaining and holiday patterns. July Fourth celebrations create among the biggest sales spikes for meat, in particular ground beef and other grilling powerhouses. Retail has a continued opportunity for growth by integrating seafood into grilling-related ads and merchandising sets. 
· Consumer sentiment is improving along with other economic indicators. This may result in trip and spending growth for foodservice. Restaurant chains are investing heavily in loyalty programs and innovative value propositions. In response, retailers continue to invest in grocery deli-prepared meals and ingredients. Sushi has become quite the powerhouse, but other ready-to-eat and ready-to-cook seafood items can help provide variety to an otherwise very chicken-focused deli assortment. 
· The second half of the year will likely see similar patterns to those seen in the first six months of 2025. Finfish sales have been strong and growing, whereas patterns in shellfish show some continued struggles, though longer term recovery. 
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Or reach us here			aroerink@210analytics.com
Date ranges: 

2024: 52 weeks ending 12/29/2024
Q4 2024: 13 weeks ending 12/29/2024
Q1 2025: 13 weeks ending 3/30/2025
Q2 2025: 13 weeks ending 6/29/2025
June 2025: 4 weeks ending 6/29/2025

About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).




Fresh finfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	0.2048200166972387	9.8277108965361945E-2	4.1984639056850334E-2	6.505371460729209E-2	3.8459226024367459E-2	2.5134137186452299E-2	4.5887546751452145E-2	4.0676270782707222E-3	-9.0413468779247368E-3	-2.9790484393234711E-2	-4.4999999999999998E-2	-1.4999999999999999E-2	4.0000000000000001E-3	2.3E-2	2.5000000000000001E-2	5.0999999999999997E-2	Lbs vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	0.21612143755047789	2.9661600528784558E-2	-6.9006928508311915E-2	-6.0604176537040221E-2	-4.7327185792591861E-2	-3.3686664878362534E-2	-2.2463091503221268E-2	-1.8811345521405086E-2	-1.5225006700881137E-2	-4.255941365231905E-2	-2.5000000000000001E-2	-2E-3	4.0000000000000001E-3	2.4E-2	2.4E-2	6.8000000000000005E-2	



Fresh shellfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	0.43878525962161319	2.0446607749305748E-2	-0.19372159523663715	-0.21568443215096841	-0.11662998323529136	-9.5684531390933969E-2	1.5292022796500984E-2	-1.0536879344479753E-2	-8.046566298416695E-2	-0.10197981766643789	-0.10299999999999999	-9.4E-2	-0.03	-6.6000000000000003E-2	-3.6999999999999998E-2	-2.5000000000000001E-2	Lbs vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	0.38838021911923787	-4.2613655037908447E-2	-0.19148523329527564	-0.17548667146119049	-5.2642001773735923E-2	-1.5983682345610054E-2	0.11363120529620017	7.9793243820720741E-2	-2.4441282541258274E-3	1.5053952111881978E-2	-7.0000000000000007E-2	-7.5999999999999998E-2	-1.4E-2	-0.10100000000000001	-8.5000000000000006E-2	-7.8E-2	




[image: ][image: ]Questions or looking for more information?
www.circana.com			210 AnalyticsFOR PUBLIC USE

FreshFoods@circana.com		aroerink@210analytics.com
image1.png




image2.png




image3.png
‘ 210ana|yt|cs
‘.





