[image: A logo with white text

Description automatically generated]U.S. Retail Seafood Performance Review 
Made possible by: 
Public


May Brought Continued Strength for Frozen and Shelf-Stable Seafood
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807]May Review
· In May 2025, consumer sentiment was unchanged from April’s low 52.5 index, according to the University of Michigan. This ended four consecutive months of rapid declines. The university found an improvement in the expected business conditions, but this was offset by declines in current personal finances stemming from stagnating incomes throughout May. Overall, consumers remained concerned in their future outlook. 
· The flurry of grocery trips resulted in new records. Year-to-date, consumers have shopped for groceries an average of 62 times per household, up 4.3% from the same weeks in 2024, according to Circana. 
· Consumers continued to purchase fewer items per trip, down 2.3%, per Circana. In some categories, like meat, volume rose faster than units, signaling a switch to larger pack sizes. This is mostly driven by higher-income households. In other cases, consumers balanced their grocery spending by skipping non-essentials, buying smaller pack sizes and purchasing what’s on sale.
· Brick Meets Click expects online grocery sales to maintain an annual growth rate of 8.9% over the next five years, which is more than five times its in-store counterpart’s projected 1.7%. The firm anticipates that online sales will make up 17% of all grocery sales by 2029.
· The Circana survey of primary grocery shoppers found that 77% of all meal occasions were sourced from home. Yet, 79% of consumers had ordered restaurant food in the past month at least once, ranging from 83% of Millennials to just 53% of those ages 79+. 
· Despite consumer cost-consciousness in 2025, third-party delivery giants Uber, DoorDash and Instacart defied expectations with double-digit order growth. This results in continued blending of retail and restaurant foodservice. 
· Total retail food and beverage sales for the week leading up to Mother’s Day reached $19 million, up 3.1% and unit sales edged up 0.3%. Memorial Day, celebrated on Monday May 26th, generated slight unit growth of 0.3% year-over-year. 


Inflation Insights
[bookmark: _Hlk182721801]In May 2025 (the five weeks ending 6/1/2025), the price per unit across all foods and beverages in the Circana MULO+ universe stood at $4.38. This reflects an increase of 2.7% over May 2024. Center-store prices averaged $4.08, an increase of 2.4% over May 2024. Fresh food prices averaged $4.29, which was an increase of 3.8% year-over-year. Eggs continued to have a substantial impact on the overall fresh perimeter and total store price points. On a per unit basis, eggs averaged $6.33, which was down from $7.12 in April, but reflects an increase of 46.7% versus May 2024. 

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	Q2 2024
	Q3 2024
	Q4 2024
	Q1
2025
	May
2025

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.24
	$4.24
	$4.30
	$4.30
	$4.38

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+1.5%
	+1.9%
	+2.2%
	+2.9%
	+2.7%



Source: Circana, Integrated Fresh, Total U.S., MULO+

Prices in fresh seafood dropped below the $10 mark, but the average price per pound across all fresh finfish offerings remained above $10. Prices did come down year-on-year for fresh finfish, whereas fresh shellfish prices continued to rise. Frozen seafood prices also rose, whereas shelf stable seafood prices came down by 2% in May 2025 compared to May 2024. May price movements follow the patterns seen in the latest 52 weeks. 

	
	May 2025
	Latest 52 weeks

	
	Average price per pound
	Change vs. YA
	Change vs. 2YA
	Average price per pound
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$9.73
	+2.2%
	+0.9%
	$9.64
	+1.1%
	-1.0%

	Fresh finfish
	$10.45
	-1.0%
	-2.8%
	$10.40
	-0.3%
	-0.6%

	Fresh shellfish
	$8.72
	+6.7%
	+4.8%
	$8.58
	+2.5%
	-4.2%

	Total frozen seafood
	$7.51
	+2.2%
	-1.9%
	$7.39
	+0.5%
	-5.6%

	Shelf-stable seafood
	$5.12
	-2.0%
	-4.0%
	$5.04
	-3.8%
	-2.4%



Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)


	Price per pound 
May 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.58
	+0.3%
	-1.5%

	Fresh crab
	$9.54
	+13.4%
	+2.9%

	Fresh shrimp
	$8.55
	-0.1%
	-5.2%

	Fresh cod
	$10.37
	+6.6%
	0.0%

	Fresh tilapia
	$5.96
	-4.9%
	-4.0%


Price movements for the five largest sellers were mixed. Crab prices increased 13.4%, whereas shrimp and tilapia prices were down compared to May 2024. Shrimp prices also remained down substantially from May 2023 prices. 
[bookmark: _Hlk116283646]

	Price per pound
 May 2025
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$7.99
	+3.8%
	-2.6%

	Frozen salmon
	$9.09
	-1.1%
	-5.8%


In the frozen food aisle, the average price per pound for shrimp rose 3.8%, whereas frozen salmon prices dipped 1.1% to $9.09 per pound.  

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

Seafood Across the Store 
[bookmark: _Hlk92610860]After several months of disruption to the very different timing of Easter, May provides a clean look at actual seafood demand in today’s tough marketplace. Dollar sales grew for fresh, frozen and shelf-stable seafood in comparison to May 2024. The truer measure of demand, pound sales, showed growth for frozen and shelf-stable seafood, but a 2.0% decline for fresh. In the full-year view, dollar sales also remained ahead for fresh, frozen and shelf-stable. 

	
	May 2025
	Latest 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$832M
	+0.2%
	-2.4%
	-2.0%
	-3.3%
	+0.3%
	-3.8%
	-0.8%
	-2.8%

	Frozen seafood
	$771M
	+3.0%
	-0.2%
	+0.8%
	+1.8%
	+2.2%
	-3.1%
	+1.7%
	+2.7%

	Shelf-stable seafood
	$321M
	+3.8%
	+6.1%
	+5.9%
	+10.4%
	+2.0%
	+2.6%
	+6.0%
	+5.1%



Source: Circana, Integrated Fresh, Total US, MULO+

Ambient Seafood 
The five May weeks brought $321 million in ambient seafood sales. The vast majority of sales, $229 million, were generated by canned tuna. Sardines continued to grow at a double-digit pace on sales of $33 million. Shelf-stable seafood sales reached $3.3 billion in the 52-week view, up 2.0% in dollars and 3.9% in units versus the year prior.  

	
	May 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$321M
	+3.8%
	+1.4%
	$3.3B
	+2.0%
	+3.9%

	Ambient tuna
	$229M
	+1.3%
	+0.8%
	$2.4B
	+1.7%
	+4.0%

	Ambient sardines
	$33.4M
	+33.0%
	+10.5%
	$289M
	+14.2%
	+8.2%

	Ambient salmon
	$28.4M
	+8.9%
	+3.9%
	$269M
	+1.6%
	+0.5%

	Ambient all other
	$24.7M
	-7.2%
	-7.5%
	$58.0M
	-5.5%
	+0.3%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh seafood continued its split performance for finfish versus shellfish. Fresh finfish generated $553 million out of the total $832 million for fresh seafood sales in May. Finfish sales paced ahead of last year in both dollars and pounds. Refrigerated shellfish sales were a different story. Sales totaled $245 million, which was down double digits in pounds, pulling the full-year view to -6.8%. 

	
	May 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$832M
	+0.2%
	-2.0%
	$8.5B
	+0.3%
	-0.8%

	Fresh finfish
	$553M
	+3.3%
	+4.3%
	$5.6B
	+2.6%
	+2.9%

	Fresh shellfish
	$245M
	-5.8%
	-11.7%
	$2.6B
	-4.4%
	-6.8%

	All other seafood
	$32.7M
	-2.1%
	-3.4%
	$348M
	+1.3%
	-1.3%


Source: Circana, Integrated Fresh, Total US, MULO+



Refrigerated finfish dollar and volume sales have paced ahead of year-ago levels since the third quarter of 2024. In May 2025, dollar sales reached its highest growth rate since the first quarter of 2023. 
Source: Circana, Integrated Fresh, Total US, MULO+ 


After Easter-driven growth in April, fresh shellfish sales dropped below year-ago levels once more. This was been the case for many months. 

Source: Circana, Integrated Fresh, Total US, MULO+ 




	Fresh seafood
	Dollar sales
	Dollar vs. YA
	Pounds vs. YA

	May 2025
	$832M
	+0.2%
	-2.0%

	w.e. 05-04-25
	$156M
	-1.8%
	-4.3%

	w.e. 05-11-25
	$184M
	+0.5%
	-2.9%

	w.e. 05-18-25
	$164M
	+2.4%
	+1.1%

	w.e. 05-25-25
	$169M
	+0.3%
	-0.9%

	w.e. 06-01-25
	$158M
	-0.4%
	-2.6%


Three out of the five May weeks accomplished dollar gains when compared to the same week in 2024. Only one out of the five generated volume growth. Revenue was higher during the week leading up to Mother’s Day (the week of May 11th) but volume sales fell short of year-ago levels. Memorial Day, the unofficial start of the summer grilling season saw much lower levels of fresh seafood, at $158 million, down in dollars and pounds. 




Top Species
The sales performance at the species level shows growth for salmon, shrimp, tilapia and trout. However, crab and lobster sales easily offset the gains in shrimp leading to the overall decline in fresh shellfish sales. Salmon generated $388 million in May and $4.0 billion in the latest 52 weeks. Salmon grew in both dollars and pounds compared to the prior year. The same is true for fresh shrimp, tilapia, trout and cod. 

	
	May 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$832M
	+0.2%
	-2.0%
	$8.5B
	+0.3%
	-0.8%

	Salmon
	$388M
	+2.7%
	+2.3%
	$4.0B
	+2.1%
	+1.4%

	Crab
	$90.4M
	-14.0%
	-24.2%
	$1.0B
	-8.9%
	-12.8%

	Shrimp 
	$89.6M
	+4.2%
	+4.3%
	$910M
	+2.2%
	+4.2%

	Lobster
	$44.9M
	+2.0%
	-8.6%
	$390M
	-1.3%
	-14.9%

	Tilapia
	$27.3M
	+10.6%
	+16.3%
	$270M
	+4.8%
	+9.4%

	Trout
	$25.5M
	+23.8%
	+32.5%
	$231M
	+9.1%
	+14.0%

	Cod
	$25.0M
	+6.1%
	-0.5%
	$262M
	+6.2%
	+5.2%

	Catfish
	$20.5M
	+1.0%
	+3.8%
	$212M
	-0.1%
	+1.5%


Source: Circana, Integrated Fresh Total US, MULO+


Frozen Seafood Sales 
The total frozen food department generated $8.3 billion in the five May weeks. Frozen food had a subdued month overall with flat unit sales. Frozen seafood sales were similar to the overall trends with increases in dollars, but decreases in units, contrary to frozen meat and poultry that continued to grow. 

	
	May 2025
	Latest 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$8.3B
	+1.4%
	-0.2%
			$86.4B
	+2.0%
	+1.3%

	Meals 
	$2.6B
	-0.1%
	-0.3%
	$28.2B
	-0.8%
	-0.7%

	Seafood
	$771M
	+3.0%
	-0.2%
	$8.4B
	+2.2%
	+2.1%

	Processed meat/poultry
	$726M
	+9.9%
	+8.5%
	$7.8B
	+11.4%
	+10.1%

	Meat/poultry 
	$707M
	+3.8%
	+2.0%
	$6.8B
	+5.1%
	+3.9%


Source: Circana, Integrated Fresh, Total US, MULO+

May brought dollar and pound growth for frozen finfish whereas seafood alternatives continued to lose ground. 

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	Q2 24
	Q3 24
	Q4 24
	Q1 25
	May 25
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	-5%
	-2%
	-1.0%
	-0.1%
	$771M
	+3.0%
	+0.8%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	-7%
	-3%
	-3.2%
	+0.4%
	$448M
	+3.0%
	-0.7%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	-3%
	+0%
	+1.8%
	-1.1%
	$297M
	+3.4%
	+3.0%

	All other frozen seafood
	+36%
	+6%
	-4%
	+3%
	-4%
	-2%
	-7%
	+12.8%
	+6.2%
	$25M
	+1.1%
	-1.9%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-3%
	-5%
	-3.4%
	-2.0%
	$816K
	-11.2%
	-15.1%



Source: Circana, Integrated Fresh, Total US, MULO+





Top 5 Frozen Species 
The three largest frozen seafood sellers, shrimp, salmon and pollock grew in pounds over the past year. Shrimp and salmon had the highest growth rates, at 3.0% and 2.2%, respectively. 

	Top 5 frozen species
	May 2025
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$383M
	+3.5%
	-0.3%
	$4.2B
	+3.2%
	+3.0%

	Frozen salmon
	$102M
	+8.2%
	+9.3%
	$1.0B
	-1.1%
	+2.2%

	Frozen pollock
	$52.6M
	+0.8%
	0.0%
	$623M
	+3.4%
	+1.4%

	Frozen tilapia
	$52.0M
	+3.3%
	-0.3%
	$546M
	+0.8%
	-4.0%

	Frozen cod
	$28.3M
	+1.7%
	-11.1%
	$306M
	+0.8%
	-4.4%


[bookmark: _Hlk121583547][bookmark: _Hlk116291245]
[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· America’s love for protein is evidenced by continued growth in the meat, dairy and seafood offerings. Meat is the biggest of the three and leads in year-over-year growth. 
· The pause on several tariffs helped ease consumers’ concern over prices and availability of goods. Yet, consumers continue to spend cautiously. According to Circana, 69% of households expect tariffs to increase prices, while 28% expect little to no impact. The remaining 3% believe prices will decline.    
· Father’s Day as well as everyday/entertaining grilling occasions also remain substantial sales opportunities in June. Grilling in the U.S. is very meat-centric, yet shrimp or salmon kabobs or fish filets can bring continued growth to fresh and frozen seafood. 
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Or reach us here			aroerink@210analytics.com
Date ranges: 

2024: 52 weeks ending 12/29/2024
Q4 2024: 13 weeks ending 12/29/2024
Q1 2025: 13 weeks ending 3/30/2025
May 2025: 5 weeks ending 6/1/2025



Fresh finfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	May 25	0.2048200166972387	9.8277108965361945E-2	4.1984639056850334E-2	6.505371460729209E-2	3.8459226024367459E-2	2.5134137186452299E-2	4.5887546751452145E-2	4.0676270782707222E-3	-9.0413468779247368E-3	-2.9790484393234711E-2	-4.4999999999999998E-2	-1.4999999999999999E-2	4.0000000000000001E-3	2.3E-2	2.5000000000000001E-2	3.3000000000000002E-2	Lbs vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	May 25	0.21612143755047789	2.9661600528784558E-2	-6.9006928508311915E-2	-6.0604176537040221E-2	-4.7327185792591861E-2	-3.3686664878362534E-2	-2.2463091503221268E-2	-1.8811345521405086E-2	-1.5225006700881137E-2	-4.255941365231905E-2	-2.5000000000000001E-2	-2E-3	4.0000000000000001E-3	2.4E-2	2.4E-2	4.2999999999999997E-2	



Fresh shellfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	May 25	0.43878525962161319	2.0446607749305748E-2	-0.19372159523663715	-0.21568443215096841	-0.11662998323529136	-9.5684531390933969E-2	1.5292022796500984E-2	-1.0536879344479753E-2	-8.046566298416695E-2	-0.10197981766643789	-0.10299999999999999	-9.4E-2	-0.03	-6.6000000000000003E-2	-3.6999999999999998E-2	-5.8000000000000003E-2	Lbs vs. YA	
2020	2021	Q1 22	Q2 22	Q3 22	Q4 22	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	May 25	0.38838021911923787	-4.2613655037908447E-2	-0.19148523329527564	-0.17548667146119049	-5.2642001773735923E-2	-1.5983682345610054E-2	0.11363120529620017	7.9793243820720741E-2	-2.4441282541258274E-3	1.5053952111881978E-2	-7.0000000000000007E-2	-7.5999999999999998E-2	-1.4E-2	-0.10100000000000001	-8.5000000000000006E-2	-0.11700000000000001	
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