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Salmon and Lobster Delivered Gains in Otherwise Subdued June
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807]June in Review
· Prices at the pump started to ease in the latter half of June, with the average falling below $4 per gallon. The average U.S. household is now spending ~$16 more per week on gasoline versus last year, down from ~$38 in May. 
· This may provide some financial relief, but spending is expected to remain restrained, highlighted by a low personal savings rate, at 3.0%, down from 4.3% in January. 
· The overall increase in CPI outpaced wage growth for the first time in nearly two years in May. 
· Unemployment held steady at 4.3%, while job openings jumped to their highest level since May 2024.
· Large chain restaurant trips fell by 1.6% year over year in June, according to Circana. The slowdown in transactions is accelerating, with the 52-week view down 1.3%. 
· The University of Michigan Consumer Sentiment Index for June 2026 closed at 49.5, a 10.5% increase from May's record low.
· Total retail food and beverages grew dollar sales (+1.4%), but units were down -1.1% as macro pressures push consumers to recalibrate spending. All income groups are moderating, with greater pullback among lower-income consumers.
· Total food and beverage sales were flat-to-down across channels, with the exception of e-commerce that grew unit sales by 25.1% in June. 
· Unit sales were down for private and national brands in June. However, premium brands continued to hold as shoppers were more willing to adjust how much than what they bought to balance budgets. Financially-strained consumers, in particular, shifted to smaller sizes to maintain preferred products.
· Only one of the June weeks enjoyed dollar and unit growth, but this was mostly related to Father’s Day shifting from June 14 in 2025 to June 21 in 2026. 

[bookmark: _Hlk226887324]Inflation Insights
[bookmark: _Hlk226882613][bookmark: _Hlk232181226]Retail price growth in Circana’s MULO+ universe accelerated to 2.5% in June 2026 (the four weeks ending June 28, 2026) from 2.3% in the second quarter of 2026. Price movements varied widely, from deflation in eggs to continued inflation for categories like beef, turkey, fruit and vegetables. 

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	2025
	Q3 2025
	Q4 2025
	Q1 2026
	Q2 2026
	June
2026

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.29
	$4.31
	$4.32
	$4.33
	$4.39
	$4.39

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+2.6%
	+3.0%
	+1.8%
	+2.0%
	+2.3%
	+2.5%



Source: Circana, Integrated Fresh, Total U.S., MULO+

Mirroring total food and beverages, seafood prices rose across all three temperature zones, led by frozen and shelf-stable seafood, which includes cans and pouches. The average price per unit for fresh seafood increased 4.1% year-over-year, with slightly higher inflation for shellfish. Frozen seafood items experienced an 12.5% year-over-year increase in June to an average of $11.98 per unit. This is higher than the average transaction size for fresh seafood as frozen seafood items are often sold in larger pack sizes.


	
	June 2026
	Last 52 weeks

	
	Average price per unit
	Change vs. YA
	Change vs. 2YA
	Average price per unit
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$10.97
	+4.1%
	+5.1%
	$10.72
	+3.2%
	+3.8%

	Fresh finfish
	$11.78
	+4.1%
	+3.6%
	$11.38
	+2.6%
	+2.5%

	Fresh shellfish
	$11.29
	+6.1%
	+10.4%
	$11.12
	+5.1%
	+7.8%

	Total frozen seafood
	$11.98
	+12.5%
	+15.6%
	$11.26
	+9.5%
	+8.7%

	Shelf-stable seafood
	$2.55
	+7.8%
	+8.4%
	$2.43
	+6.0%
	+4.2%


Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

	Price per pound 
June 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.85
	+2.7%
	+2.0%

	Fresh shrimp
	$9.17
	+5.7%
	+8.8%

	Fresh crab
	$11.75
	+8.4%
	+27.7%

	Fresh lobster
	$9.66
	-10.4%
	-4.7%

	Fresh trout
	$9.55
	+5.8%
	-4.9%

	Fresh tilapia
	$6.50
	+8.3%
	+3.5%


[bookmark: _Hlk116283646]Fresh seafood price movements varied widely at the species level. The average price per pound for salmon rose a modest 2.7% to $11.85 while the average price per pound for crab rose by double digits. Of the biggest sellers, tilapia had the lowest average price per pound, at $6.50.  
  


	Price per pound
June 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$9.08
	+16.5%
	+19.9%

	Frozen salmon
	$9.75
	+6.5%
	+8.3%

	Frozen tilapia
	$5.40
	+0.3%
	+4.4%

	Frozen pollock
	$5.21
	+4.8%
	+3.1%

	Frozen crab
	$13.93
	+13.5%
	+24.6%


Frozen seafood prices also fluctuated substantially. Shrimp prices increased by 16.5% in comparison to June 2025. Crab also had double digit inflation, while pollock and tilapia prices were mostly flat. 

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

Seafood Across the Store 
[bookmark: _Hlk92610860]Cross-store seafood sales was once more a story of two tales: dollar sales grew for fresh, frozen and shelf-stable seafood in both the shorter- and longer-term, while pound sales declined.
· Fresh/refrigerated seafood remained the largest segment, generating nearly $700 million in June sales. However, it posted the slowest growth of the three segments at +1.4% year over year. Pound sales declined versus year-ago levels, indicating that dollar growth was primarily driven by inflation. 
· Frozen seafood ranked second in size at $667 million in June sales, up 6.0% year over year. Gains were also inflation-driven, with pound sales down 5.3%. Compared to the 52-week trend, dollar growth is accelerating while volume declines have deepened. 
· Shelf-stable seafood was the fastest-growing segment, increasing 12.6% year over year to $300 million in June. Double-digit dollar growth was a combination of inflation and mild demand growth, with pounds up by 1.3%.


	
	June 2026
	Last 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$695M
	+1.4%
	+2.3%
	-2.2%
	-2.7%
	$8.8B
	+2.3%
	+3.0%
	-0.1%

	Frozen seafood
	$667M
	+6.0%
	+7.0%
	-5.3%
	-7.0%
	$8.6B
	+3.4%
	+4.4%
	-4.7%

	Shelf-stable seafood
	$300M
	+12.6%
	+15.3%
	+1.3%
	+4.0%
	$3.7B
	+8.4%
	+10.5%
	+0.8%



Source: Circana, Integrated Fresh, Total US, MULO+

[bookmark: _Hlk224305795]Ambient Seafood 
Tuna accounted for the majority of category sales at $209 million. Demand in pounds remained right around year-ago levels. Canned sardines were the standout performer, continuing to deliver double-digit growth. Annual sales now exceed $423 million, supported by a 19.3% increase in unit sales over the past year.



	
	June 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$299.6M
	+12.6%
	+4.5%
	$3.68B
	+8.4%
	+2.2%

	Ambient tuna
	$208.5M
	+7.0%
	+0.5%
	$2.53B
	+4.2%
	-0.5%

	Ambient sardines
	$36.4M
	+40.3%
	+30.2%
	$423.8M
	+29.9%
	+19.3%

	Ambient salmon
	$26.4M
	+15.6%
	+7.1%
	$323.6M
	+10.5%
	+4.9%

	Ambient all other
	$24.4M
	+31.4%
	+5.0%
	$326.3M
	+19.6%
	+2.3%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh (refrigerated) seafood sales approached $700 million in June. Inflation contributed to a modest increase in dollar sales, while pounds declined 2.2% year over year. However, the overall result masks a divergent performance between finfish and shellfish. Shellfish has remained under more pressure for several months.

	
	June 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$695.5M
	+1.4%
	-2.2%
	$8.84B
	+2.3%
	-0.1%

	Fresh finfish
	$472.1M
	+2.8%
	-1.5%
	$6.00B
	+5.2%
	+3.1%

	Fresh shellfish
	$189.8M
	-1.7%
	-4.5%
	$2.41B
	-3.5%
	-6.7%



Source: Circana, Integrated Fresh, Total US, MULO+


Since the third quarter of 2025, finfish dollar and pound growth have continued to diverge after tracking closely for several years. Dollar growth has been supported by inflation, while pound growth reflects modest underlying demand gains until the second quarter of 2026.

June results for fresh shellfish showed mostly a status quo in comparison to May for both dollar and pound sales, following a brief uptick in the first quarter of 2026 tied to the timing of Easter versus 2025. The latest results are broadly in line with the declines observed between the fourth quarter of 2024 and the fourth quarter of 2025.



Top Species
Salmon continued to dominate at the species level, reaching $339 million in June sales. Salmon enjoyed robust dollar and pound growth, though the rate of gain was lower than the full-year view. Lobster also enjoyed demand growth, with pounds up 9.5% versus year ago, featuring a big spike during Father’s Day week. 

	
	June 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$695.5M
	+1.4%
	-2.2%
	$8.8B
	+2.3%
	-0.1%

	Salmon
	$338.8M
	+4.5%
	+1.8%
	$4.3B
	+6.2%
	+5.0%

	Shrimp
	$75.5M
	-0.3%
	-5.7%
	$925.6M
	+0.1%
	-6.9%

	Crab
	$65.6M
	-1.7%
	-9.3%
	$868.2M
	-7.0%
	-17.8%

	Lobster
	$33.2M
	-1.9%
	+9.5%
	$398.1M
	+2.1%
	+16.2%

	Trout
	$24.4M
	+4.5%
	-1.2%
	$271.1M
	+13.6%
	+11.6%

	Tilapia
	$23.3M
	+6.4%
	-1.7%
	$303.3M
	+11.3%
	+8.7%

	Cod
	$19.0M
	-1.9%
	-14.5%
	$259.8M
	-1.8%
	-12.2%

	Catfish
	$16.2M
	-4.7%
	-11.1%
	$204.9M
	-1.6%
	-3.4%



Source: Circana, Integrated Fresh Total US, MULO+

Frozen Seafood Sales 
Frozen food sales remained somewhat soft in June, with dollar sales up 1.4% and unit sales down 1.2%. On a full-year basis, unit sales were flat. Much of the pressure continues to stem from frozen meals, while processed meat and poultry remain a source of growth.

Frozen processed meat and poultry reached $680 million in sales, now exceeding frozen seafood. In contrast, frozen meat and poultry items such as ground beef and chicken breast remain smaller than frozen seafood and posted year-over-year unit declines in June. Interestingly, meat and poultry did grow volume (pound) sales, pointing to consumers trading up to larger pack sizes.

	
	June 2026
	Last 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$7.1B
	+1.4%
	-1.2%
	$88.7B
	+2.0%
	-0.2%

	Meals 
	$2.0B
	-1.7%
	-2.2%
	$28.0B
	-1.1%
	-2.4%

	Processed meat and poultry
	$679.9M
	+4.3%
	+1.7%
	$8.8B
	+6.6%
	+4.7%

	Seafood
	$666.6M
	+6.0%
	-5.8%
	$8.6B
	+3.4%
	-5.6%

	Meat/poultry 
	$568.5M
	+4.4%
	-3.2%
	$6.7B
	+4.8%
	+0.7%



Source: Circana, Integrated Fresh, Total US, MULO+


Both frozen finfish and shellfish experienced pound pressure in June, while dollar sales continued to grow as a result of inflation. Pound decreases were fairly limited for finfish, whereas volume fell by 7.7% for frozen shellfish.

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	2025
	Q3 25
	Q4 25
	Q1 26
	Q2 26
	June ‘26
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	+1%
	+1.4%
	+0.0%
	+5.1%
	+3.9%
	$667M
	+6.0%
	-5.3%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	+0%
	+0.2%
	-1.5%
	+4.3%
	+5.6%
	$387M
	+6.7%
	-7.7%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+3%
	+3.3%
	+3.6%
	+7.1%
	+3.5%
	$257M
	+6.1%
	-1.8%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-7%
	-2.7%
	-12.6%
	-13.3%
	-16.7%
	$0.5M
	-18.0%
	-17.3%



Source: Circana, Integrated Fresh, Total US, MULO+

Top 5 Frozen Species 
Shrimp continued to dominate frozen seafood sales, despite an 8.2% decline in pounds in June. In contrast, salmon delivered a strong performance, mirroring gains in fresh/refrigerated seafood with a 5.6% increase in pounds. Tilapia edged out pollock sales for the month and frozen cod was another area of substantial gains.

	Top 5 frozen species
	June 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$327.9M
	+6.9%
	-8.2%
	$4.1B
	+1.7%
	-10.0%

	Frozen salmon
	$95.4M
	+12.5%
	+5.6%
	$1.2B
	+14.4%
	+7.3%

	Frozen tilapia
	$43.0M
	+1.9%
	+1.6%
	$576M
	+5.5%
	+2.4%

	Frozen pollock
	$42.5M
	+6.1%
	+1.3%
	$605M
	+3.9%
	+2.8%

	Frozen cod
	$27.7M
	+18.9%
	+4.8%
	$289M
	-4.1%
	-19.7%

	Frozen seafood cakes
	$19.0M
	-14.0%
	-29.8%
	$156M
	-4.4%
	-5.4%


[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· Inflation is expected to drive smaller July 4 celebrations this year, but retail demand may benefit from consumers opting for backyard cookouts and local trips over costly holiday events. 
· Two-thirds of back-to-school shoppers have already begun purchasing items for the upcoming school year as of early July, according to the National Retail Federation that puts total BTS spending at $128.2 billion. This is up from 55% last year as shoppers are seeking deals and shopping discount stores for savings. 
· TikTok’s in-app shopping is an emerging growth channel for food manufacturers. TikTok Shop’s food category sales have more than doubled year over year, according to the company. Manufacturers use TikTok Shop to sell products, but also to inform their innovation strategies and quickly respond to the next big social media trend.  

[bookmark: _Hlk234626088]Date ranges: 
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2025: 52 weeks ending 12/28/2025
Q2 2026: 13 weeks ending 06/28/2026
June 2026: 4 weeks ending 06/28/2026

About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).
Fresh shellfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Q3 25	Q4 25	Q1 26	Q2 26	June 26	0.43878525962161319	2.0446607749305748E-2	-0.156	1.5292022796500984E-2	-1.0536879344479753E-2	-8.046566298416695E-2	-0.10197981766643789	-0.10299999999999999	-9.4E-2	-0.03	-6.6000000000000003E-2	-3.6999999999999998E-2	-2.5000000000000001E-2	-4.5999999999999999E-2	-5.8999999999999997E-2	1.6E-2	-4.2000000000000003E-2	-3.5000000000000003E-2	Lbs vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Q3 25	Q4 25	Q1 26	Q2 26	June 26	0.38838021911923787	-4.2613655037908447E-2	-0.112	0.11363120529620017	7.9793243820720741E-2	-2.4441282541258274E-3	1.5053952111881978E-2	-7.0000000000000007E-2	-7.5999999999999998E-2	-1.4E-2	-0.10100000000000001	-8.5000000000000006E-2	-7.8E-2	-9.2999999999999999E-2	-8.1000000000000003E-2	-1E-3	-7.1999999999999995E-2	-6.7000000000000004E-2	



Total food and beverage dollar and unit sales at retail

Dollars vs. YA	
CY 2025	Q4 2025	Q1 2026	Q2 2026	Jun-26	w.e. 06-07-26	w.e. 06-14-26	w.e. 06-21-26	w.e. 06-28-26	3.4000000000000002E-2	2.4E-2	2.3E-2	1.3529232780937823E-2	1.402191233740837E-2	1.3114655583961025E-2	3.9243569829917665E-3	3.8380807968313869E-2	8.9247185880452537E-4	Units vs. YA	
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Fresh finfish | Dollar and volume sale vs. YA

$ vs. YA	
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[image: ][image: ]Questions or looking for more information?
www.circana.com			210 AnalyticsFOR PUBLIC USE

FreshFoods@circana.com		aroerink@210analytics.com
image1.png




image2.png
kZlO%—.

WALYTICS





image3.png




image4.png
‘ 210ana|yt|cs
‘.





