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Shelf-Stable Continued to Lead Seafood Performance in August
By: Anne-Marie Roerink, President, 210 Analytics 
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· Consumer confidence lost ground in August, ending a two-month rebound. The University of Michigan Consumer Sentiment Index fell to 51.7, from 55.2 in July and 58.2 a year ago. The deterioration was particularly pronounced among older as well as lower- and middle-income consumers. 
· The August CPI increased 3.4% year over year, while food prices were up 3.2%, with above-average increases for restaurant food, according to the BLS. 
· Gasoline prices continued to pressure household budgets. The national average was around $4.07 per gallon at the end of August, with prices remaining above $4 throughout the month. Fuel prices are having a profound impact on grocery shopping as in-office attendance is climbing back though still well behind the 2019 levels. 
· The labor market showed some improvement after a very weak July, but underlying concerns remain. August payrolls increased by 162,000 and unemployment held at 4.1%. 
· Restaurant traffic continued to signal consumer caution. QSR traffic had declined for 18 consecutive weeks by late August, with visits down 2.6% year over year for the week ending August 23. 
· The erosion of SNAP participation is becoming an increasingly important pressure point for food spending. May household enrollment fell to 19.9 million, down 11.5% year over year and the lowest level since 2019, reflecting a $1.0 billion reduction in benefits paid compared to May 2025. 
· Total retail food and beverage unit sales declined 2.1% during the five weeks ending August 30. Units were down by more than 2% year over year three out of the five weeks. Without the substantial and ongoing sales declines in the produce department in the wake of the cyclospora and other recalls, these declines would be about half that.
· Produce sales remain under tremendous pressure, with August dollar sales were down $576 million or 6.0% and 6.7% in units year over year. Fruit dollar sales were down 5.2% and vegetables 6.9%. Salads and leafy greens remained down by more than 25% year over year, while tropical and specialty fruits, cruciferous and root vegetables were the only categories with unit sales growth. 
[bookmark: _Hlk236810081][bookmark: _Hlk226887324][bookmark: _Hlk232181226]

Inflation Insights
[bookmark: _Hlk240113093]Retail price growth in Circana's MULO+ universe decelerated to 1.9% in August 2026 (the five weeks ending August 30, 2026), down from 2.3% in the second quarter of 2026. Price trends varied widely:
· Center-store prices reached an average of $4.17 per unit in August, up 3.6% year over year. 
· The average unit price across all perishable departments was $4.37, up 0.6% versus August 2025. 
· With beef starting to lap last year’s substantial price increases, overall meat department inflation moderated to just 0.5%, while inflation remained above average for fresh seafood. Dairy experienced deflation with lower egg, cheese and butter prices compared with August 2025. 

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	2025
	Q3 2025
	Q4 2025
	Q1 2026
	Q2 2026
	Aug
2026

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.29
	$4.31
	$4.32
	$4.32
	$4.39
	$4.39

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+2.6%
	+3.0%
	+1.8%
	+1.8%
	+2.3%
	+1.9%



Source: Circana, Integrated Fresh, Total U.S., MULO+


Mirroring total food and beverages, seafood prices rose across all three temperature zones, led by frozen and shelf-stable seafood, which includes cans and pouches. The average price per unit for fresh seafood increased 2.8% year-over-year, with slightly higher inflation for finfish. Frozen seafood items experienced a 8.8% year-over-year increase in August to an average of $11.80 per unit. This is higher than the average transaction size for fresh seafood ($10.90) as frozen seafood items are often sold in larger pack sizes.

	
	August 2026
	YTD

	
	Average price per unit
	Change vs. YA
	Change vs. 2YA
	Average price per unit
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$10.90
	+2.8%
	+5.9%
	$10.80
	+3.5%
	+5.2%

	Fresh finfish
	$11.76
	+3.3%
	+5.4%
	$11.55
	+3.2%
	+4.0%

	Fresh shellfish
	$11.01
	+2.7%
	+8.4%
	$11.06
	+5.1%
	+9.7%

	Total frozen seafood
	$11.80
	+8.8%
	+14.3%
	$11.56
	+11.8%
	+13.6%

	Shelf-stable seafood
	$2.53
	+10.1%
	+11.7%
	$2.50
	+9.3%
	+8.9%


Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

	Price per pound 
August 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.83
	+3.0%
	+2.4%

	Fresh shrimp
	$9.30
	+5.7%
	+10.2%

	Fresh crab
	$11.54
	+3.1%
	+23.8%

	Fresh lobster
	$9.17
	-10.2%
	-7.6%

	Fresh trout
	$10.03
	+3.6%
	+1.5%

	Fresh tilapia
	$6.47
	+7.0%
	+5.3%


[bookmark: _Hlk116283646]Fresh seafood price movements varied widely at the species level. The average price per pound for salmon rose a modest 3.0% to $11.83 while the average price per pound for shrimp and tilapia rose by more than 5%. Of the biggest sellers, only lobster experienced deflation, with the average price per pound decreasing by 10.2% to $9.17. 

	Price per pound
August 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$8.88
	+10.7%
	+16.8%

	Frozen salmon
	$9.85
	+6.4%
	+11.2%

	Frozen tilapia
	$5.30
	-1.2%
	+1.3%

	Frozen pollock
	$5.18
	+4.3%
	+3.9%

	Frozen crab
	$14.35
	+13.5%
	+24.2%


Frozen seafood prices also fluctuated substantially. Shrimp prices increased by 10.7% in comparison to August 2025. Crab also had double digit inflation, while tilapia prices decreased by 1.2%. 

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

Seafood Across the Store 
[bookmark: _Hlk92610860]Cross-store seafood sales reflected dollar gains, but some pressure for fresh and frozen seafood demand in the shorter- and longer-term.
· Fresh/refrigerated seafood remained the largest segment, generating $840 million in August sales. However, it posted the slowest growth of the three segments at +1.0% year over year. Pound sales declined versus year-ago levels, indicating that dollar growth was primarily driven by inflation. 
· Frozen seafood ranked second in size at $824 million in August sales, up 6.4% year over year. Gains were also inflation-driven, with pound sales down 1.5%. Compared to the year-to-date trend, dollar growth is accelerating while volume declines also improved. 
· Shelf-stable seafood was the fastest-growing segment, increasing 15.8% year over year to $390 million in August. Double-digit dollar growth was a combination of inflation and demand growth, with pounds up by 5.7%.


	
	August 2026
	YTD

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$840M
	+1.0%
	+2.2%
	-1.9%
	-2.6%
	+2.7%
	+4.9%
	-0.3%
	+0.2%

	Frozen seafood
	$824M
	+6.4%
	+8.6%
	-1.5%
	-3.6%
	+5.6%
	+8.0%
	-4.4%
	-4.0%

	Shelf-stable seafood
	$390M
	+15.8%
	+16.4%
	+5.7%
	+2.7%
	+14.2%
	+15.5%
	+3.5%
	+5.4%



Source: Circana, Integrated Fresh, Total US, MULO+


[bookmark: _Hlk224305795]
Ambient Seafood 
Shelf-stable seafood had a very solid month. Sardines lead all growth with a gain of 42.3% year over year and is clearly bringing more feet to the aisle resulting in across the board dollar and unit wins in August. Tuna accounted for the majority of category sales at $273 million, reflecting 10.9% dollar growth and 2.6% unit growth. Canned salmon also had a strong month with unit growth of 21%. 


	
	August 2026
	YTD

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$389.7M
	+15.8%
	+5.1%
	$2.7B
	+14.2%
	+4.4%

	Ambient tuna
	$273.0M
	+10.9%
	+2.6%
	$1.8B
	+9.0%
	+1.1%

	Ambient sardines
	$45.4M
	+42.3%
	+20.1%
	$324M
	+42.1%
	+25.1%

	Ambient salmon
	$34.8M
	+21.0%
	+8.3%
	$235M
	+15.2%
	+8.3%

	Ambient all other
	$31.1M
	+26.0%
	+7.8%
	$228M
	+28.5%
	+5.2%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh (refrigerated) seafood sales exceeded $840 million in August. Inflation contributed to a modest increase in dollar sales, while pounds declined 1.9% year over year. For the first time in many months, shellfish had the smaller volume decline (-1.5%) versus finfish (-2.1%).

	
	August 2026
	YTD

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$840.4M
	+1.0%
	-1.9%
	$6.1B
	+2.7%
	-0.3%

	Fresh finfish
	$584.9M
	+1.9%
	-2.1%
	$4.2B
	+4.4%
	+0.8%

	Fresh shellfish
	$215.7M
	-1.0%
	-1.5%
	$1.6B
	-0.7%
	-3.0%



Source: Circana, Integrated Fresh, Total US, MULO+


Since the third quarter of 2025, finfish dollar and pound growth have continued to diverge after tracking closely for several years. Dollar growth has been supported by inflation, while pound growth reflects modest underlying demand gains until the second quarter of 2026. August follows the downward pound patterns that started in the second quarter.

August results for fresh shellfish showed a mild improvement compared to the second quarter of the year. While both dollar and pound growth were negative, both improved compared to the Q2 results. The latest results are broadly in line with the declines observed in the third quarter of 2024.


Top Species
Salmon continued to dominate at the species level, reaching $840 million in August sales. However, salmon’s August growth rate was substantially below the annual growth rate, at +2.9% versus +5.9%. This could be related to the ongoing woes in salads and leafy greens sales, that often serve as a base for salmon. The same pattens can be seen in chicken breast. 

	
	August 2026
	YTD

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$840.4M
	+1.0%
	-1.9%
	$6.1B
	+2.7%
	-0.3%

	Salmon
	$424.8M
	+2.9%
	-0.1%
	$3.0B
	+5.9%
	+3.6%

	Shrimp
	$86.3M
	-2.1%
	-7.4%
	$642.0M
	-1.3%
	-8.9%

	Crab
	$76.2M
	+0.7%
	-2.4%
	$576.4M
	+0.7%
	-5.7%

	Lobster
	$32.3M
	-7.7%
	+2.8%
	$267.2M
	+1.8%
	+16.3%

	Tilapia
	$29.5M
	+3.1%
	-3.7%
	$214.4M
	+7.3%
	+1.6%

	Trout
	$27.8M
	+10.8%
	+6.9%
	$193.8M
	+9.9%
	+6.2%

	Cod
	$23.1M
	-1.6%
	-14.7%
	$179.1M
	-3.0%
	-14.7%

	Catfish
	$18.4M
	-7.7%
	-12.1%
	$138.4M
	-4.1%
	-8.4%



Source: Circana, Integrated Fresh Total US, MULO+

Frozen Seafood Sales 
The frozen food department had a relatively strong August. While mild, unit sales grew by 0.2% in August in contrast to the 2.1% decline seen across total food and beverage sales. Year to date, unit sales were flat. Much of the pressure continues to stem from frozen meals, while processed meat and poultry remain a source of growth.

Frozen processed meat and poultry reached $650 million in sales, continuing to exceed frozen seafood. In contrast, frozen meat and poultry items such as ground beef and chicken breast remain smaller than frozen seafood and posted year-over-year unit declines in August. Interestingly, meat and poultry did grow volume (pound) sales, pointing to consumers trading up to larger pack sizes.

	
	August 2026
	YTD

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$8.8B
	+2.0%
	+0.2%
	$61.1B
	+2.3%
	-0.1%

	Meals 
	$2.7B
	+0.4%
	-0.5%
	$18.9B
	-0.8%
	-2.0%

	Processed meat and poultry
	$866M
	+2.6%
	+1.4%
	$6.1B
	+4.7%
	+3.1%

	Seafood
	$824M
	+6.4%
	-2.2%
	$6.0B
	+5.6%
	-5.5%

	Meat/poultry 
	$650M
	+0.1%
	-5.1%
	$4.6B
	+4.3%
	-1.5%



Source: Circana, Integrated Fresh, Total US, MULO+


Both frozen finfish and shellfish experienced pound pressure in August, while dollar sales continued to grow as a result of inflation. Pound decreases were fairly limited for finfish, whereas volume fell by % for frozen shellfish.

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	2025
	Q3 25
	Q4 25
	Q1 26
	Q2 26
	Aug ‘26
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	+1%
	+1.4%
	+0.0%
	+5.1%
	+3.9%
	$824M
	+6.5%
	-1.5%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	+0%
	+0.2%
	-1.5%
	+4.3%
	+5.6%
	$461M
	+5.9%
	-4.0%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+3%
	+3.3%
	+3.6%
	+7.1%
	+3.5%
	$332M
	+7.4%
	+1.4%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-7%
	-2.7%
	-12.6%
	-13.3%
	-16.7%
	$0.6M
	-26.5%
	-28.2%



Source: Circana, Integrated Fresh, Total US, MULO+

Top 5 Frozen Species 
Shrimp continued to dominate frozen seafood sales, despite an 4.4% decline in pounds in August. In contrast, salmon delivered a strong performance, exceeding gains in fresh/refrigerated seafood with a 2.9% increase in pounds. Pollock edged out tilapia sales for the month.

	Top 5 frozen species
	August 2026
	YTD

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$392.7M
	+5.9%
	-4.4%
	$2.9B
	+4.5%
	-10.0%

	Frozen salmon
	$121.0M
	+9.5%
	+2.9%
	$872M
	+15.7%
	+7.8%

	Frozen pollock
	$57.3M
	+12.5%
	+7.8%
	$441M
	+8.0%
	+5.3%

	Frozen tilapia
	$55.0M
	+4.5%
	+5.8%
	$409M
	+5.1%
	+3.3%

	Frozen crab
	$30.3M
	+16.8%
	+2.9%
	$221M
	+15.0%
	+1.1%

	Frozen cod
	$25.6M
	-14.9%
	-34.3%
	$192M
	-11.1%
	-27.1%


[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· GLP-1 adoption is becoming too large to treat as a niche consumer trend, with one in six Americans now using a GLP-1 medication. This share has doubled from 2024, with a profound impact on meal planning, shopping and preparation. GLP-1 users make more intentional food choices, eating smaller but more frequent meals and snacks, with a focus on high-protein, fiber-rich and nutrient-dense foods. For instance, whole milk and full-fat dairy have been gaining momentum alongside strong engagement with fresh meat and poultry. According to SEPC, more than 80% of GLP-1 consumers are looking for advice and solutions as they explore their new lifestyles.
· Nostalgia and mashups are dominating restaurant and meal trends, as more than half of American shoppers look for globally inspired, unique or fun new flavors. In mashups, restaurants are combining two cuisines into single menu items, such as cheeseburger tacos. Bowls play a prominent role in new menu development across retail and restaurant foodservice.
· Chartwells Higher Education’s 2026 Fall Flavor Forecast found that Gen Z is moving faster than ever, looking for texture-rich, functional micro-meals and beverages while eating smaller but more frequent meals throughout the day. High-protein and fiber-rich items remain on the Gen Z menu.
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About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).
Fresh shellfish | Dollar and volume sale vs. YA
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Total food and beverage dollar and unit sales at retail
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Fresh finfish | Dollar and volume sale vs. YA
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