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Growth in Shelf-Stable Seafood Continued to Accelerate in July
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807]July in Review
· Macro pressures on retail spending persisted, though the July rate of inflation slowed and fuel prices improved compared to earlier in the year. Consumers responded positively, with the University of Michigan's July Consumer Sentiment Index rising nearly 12% from June to 55.2, though it remained 10.5% below July 2025. 
· The national average price for regular gasoline in the U.S. was $4.09 per gallon, with substantial volatility throughout July, increasing fuel costs by roughly $20 per week for the typical household. 
· The overall labor market remained stable, marked by cautious hiring and limited layoffs, with the unemployment rate holding steady at 4.2%. 
· Large chain restaurants continued to experience a 2% decline in visits in July, according to Circana. 
· Tighter SNAP eligibility requirements are reducing program participation, resulting in an estimated $10 billion reduction in EBT benefits in 2026. Combined with pressured personal savings, consumers are likely to maintain a disciplined approach to spending. 
· Total retail food and beverage unit sales declined 0.9% during the four weeks ending July 26. Weekly performance ranged from flat during the Fourth of July holiday week to a decline of 1.4% in the second week of July. Non-food unit sales fell 2.6% in the latest four weeks. These trends were largely unchanged from the second quarter and remained softer than earlier in the year.
· [bookmark: _Hlk236810081][bookmark: _Hlk226887324][bookmark: _Hlk232181226]The week ending July 26 marked the first full week of U.S. retail sales following the cyclospora outbreak. Sales data indicates a broad-based decline in fresh produce purchasing across most produce categories, retailers and channels, with 60 fresh produce subcategories posting declines in dollars, units and/or volume during the week ending July 26. A change in produce purchases can result in different meal choices and subsequently impact seafood choices, with salmon and shrimp being frequent protein choices alongside salad. Circana is published a Weekly Produce Sales Tracker, accessible here: Unify+ (Chrome recommended.)

Inflation Insights
Retail price growth in Circana's MULO+ universe decelerated to 2.1% in July 2026 (the four weeks ending July 26, 2026), down from 2.3% in the second quarter of 2026. Price trends varied widely:
· Center-store prices reached an average of $4.13 per unit in July, up 3.2% year over year. 
· The average unit price across all perishable departments was $4.36, up 1.2% versus July 2025. 
· Coffee, chocolate and beef prices remained elevated, although inflation rates for coffee and beef moderated as year-over-year comparisons lapped earlier price increases. Egg prices continued to decline in July.

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	2025
	Q3 2025
	Q4 2025
	Q1 2026
	Q2 2026
	July
2026

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.29
	$4.31
	$4.32
	$4.32
	$4.39
	$4.38

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+2.6%
	+3.0%
	+1.8%
	+1.8%
	+2.3%
	+2.1%



Source: Circana, Integrated Fresh, Total U.S., MULO+


Mirroring total food and beverages, seafood prices rose across all three temperature zones, led by frozen and shelf-stable seafood, which includes cans and pouches. The average price per unit for fresh seafood increased 2.8% year-over-year, with slightly higher inflation for shellfish. Frozen seafood items experienced a 12.6% year-over-year increase in July to an average of $12.06 per unit. This is higher than the average transaction size for fresh seafood as frozen seafood items are often sold in larger pack sizes.

	
	July 2026
	Last 52 weeks

	
	Average price per unit
	Change vs. YA
	Change vs. 2YA
	Average price per unit
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$10.84
	+2.8%
	+4.6%
	$10.75
	+3.2%
	+4.0%

	Fresh finfish
	$11.68
	+3.0%
	+4.3%
	$11.40
	+2.7%
	+2.8%

	Fresh shellfish
	$11.00
	+3.9%
	+7.1%
	$11.15
	+5.1%
	+8.1%

	Total frozen seafood
	$12.06
	+12.6%
	+16.3%
	$11.37
	+10.2%
	+10.0%

	Shelf-stable seafood
	$2.55
	+10.8%
	+12.7%
	$2.45
	+6.7%
	+5.4%


Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

	Price per pound 
July 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.76
	+2.8%
	+2.8%

	Fresh shrimp
	$9.44
	+7.1%
	+11.2%

	Fresh crab
	$11.43
	+6.3%
	+22.9%

	Fresh lobster
	$8.91
	-4.1%
	-13.5%

	Fresh trout
	$10.04
	+4.3%
	+1.4%

	Fresh tilapia
	$6.47
	+7.4%
	+2.0%


[bookmark: _Hlk116283646]Fresh seafood price movements varied widely at the species level. The average price per pound for salmon rose a modest 2.8% to $11.76 while the average price per pound for shrimp and tilapia rose by more than 7%. Of the biggest sellers, only lobster experienced deflation, with the average price per pound decreasing by 4.1% to $8.91. 

	Price per pound
July 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$9.02
	+13.6%
	+18.5%

	Frozen salmon
	$9.87
	+6.3%
	+10.5%

	Frozen tilapia
	$5.30
	-1.8%
	+1.7%

	Frozen pollock
	$5.28
	+4.5%
	+5.3%

	Frozen crab
	$14.50
	+14.8%
	+28.1%


Frozen seafood prices also fluctuated substantially. Shrimp prices increased by 16.5% in comparison to July 2025. Crab also had double digit inflation, while tilapia prices decreased by 1.8%. 

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

Seafood Across the Store 
[bookmark: _Hlk92610860]Cross-store seafood sales reflected dollar gains, but some pressure for fresh and frozen seafood demand in the shorter- and longer-term.
· Fresh/refrigerated seafood remained the largest segment, generating nearly $698 million in July sales. However, it posted the slowest growth of the three segments at +0.6% year over year. Pound sales declined versus year-ago levels, indicating that dollar growth was primarily driven by inflation. 
· Frozen seafood ranked second in size at $673 million in July sales, up 5.1% year over year. Gains were also inflation-driven, with pound sales down 4.7%. Compared to the 52-week trend, dollar growth is accelerating while volume declines are largely stable. 
· Shelf-stable seafood was the fastest-growing segment, increasing 15.2% year over year to $308 million in July. Double-digit dollar growth was a combination of inflation and demand growth, with pounds up by 4.5%.


	
	July 2026
	Last 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$698M
	+0.6%
	+4.8%
	-2.8%
	+0.4%
	+2.2%
	+3.3%
	-0.5%
	-0.8%

	Frozen seafood
	$673M
	+5.1%
	+9.1%
	-4.7%
	-4.7%
	+3.5%
	+4.9%
	-5.0%
	-3.8%

	Shelf-stable seafood
	$308M
	+15.2%
	+16.0%
	+4.5%
	+3.2%
	+9.5%
	+11.6%
	+1.2%
	+5.6%



Source: Circana, Integrated Fresh, Total US, MULO+


[bookmark: _Hlk224305795]Ambient Seafood 
Shelf-stable seafood had a very solid month. Sardines lead all growth with a gain of 38.1% year over year and is clearly bringing more feet to the aisle resulting in across the board dollar and unit wins in July. Tuna accounted for the majority of category sales at $218 million, reflecting 10.6% dollar growth and 0.6% unit growth. Canned salmon also had a strong month with unit growth of 10.4%. 


	
	July 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$307.8M
	+15.2%
	+4.0%
	$3.7B
	+9.5%
	+2.6%

	Ambient tuna
	$217.5M
	+10.6%
	+0.6%
	$2.6B
	+5.0%
	-0.3%

	Ambient sardines
	$34.0M
	+38.1%
	+24.4%
	$434M
	+32.2%
	+20.7%

	Ambient salmon
	$27.3M
	+20.5%
	+10.4%
	$332M
	+21.8%
	+2.9%

	Ambient all other
	$24.9M
	+28.7%
	+6.8%
	$328M
	+11.6%
	+5.6%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh (refrigerated) seafood sales exceeded $698 million in July. Inflation contributed to a modest increase in dollar sales, while pounds declined 2.8% year over year. However, the overall result masks a divergent performance between finfish and shellfish. Shellfish has remained under more pressure for several months.

	
	July 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$698.4M
	+0.6%
	-2.8%
	$8.9B
	+2.2%
	-0.5%

	Fresh finfish
	$466.5M
	+1.6%
	-2.4%
	$6.0B
	+4.9%
	+2.6%

	Fresh shellfish
	$197.9M
	-1.7%
	-4.6%
	$2.4B
	-3.5%
	-6.7%



Source: Circana, Integrated Fresh, Total US, MULO+


Since the third quarter of 2025, finfish dollar and pound growth have continued to diverge after tracking closely for several years. Dollar growth has been supported by inflation, while pound growth reflects modest underlying demand gains until the second quarter of 2026. July follows the downward pound patterns that started in the second quarter.

July results for fresh shellfish showed a mild improvement compared to the second quarter of the year. While both dollar and pound growth were negative, both improved compared to the Q2 results. The latest results are broadly in line with the declines observed in the third quarter of 2024.



Top Species
Salmon continued to dominate at the species level, reaching $342 million in July sales. However, salmon’s July growth rate was substantially below the annual growth rate, at +0.3% versus +4.7%. Trout also enjoyed demand growth, with pounds up 0.4% versus year ago. 

	
	July 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$698.4M
	+0.6%
	-2.8%
	$8.86B
	+2.2%
	-0.5%

	Salmon
	$341.8M
	+3.2%
	+0.3%
	$4.3B
	+6.0%
	+4.7%

	Shrimp
	$76.1M
	-1.6%
	-8.1%
	$931.1M
	-0.1%
	-7.4%

	Crab
	$75.6M
	+2.4%
	-3.7%
	$870.5M
	-6.4%
	-16.8%

	Lobster
	$32.0M
	-8.9%
	-5.0%
	$395.2M
	+0.6%
	+13.7%

	Trout
	$20.8M
	+4.9%
	+0.6%
	$272.1M
	+12.2%
	+9.7%

	Tilapia
	$23.0M
	+3.2%
	-3.9%
	$304.3M
	+10.6%
	+7.0%

	Cod
	$18.1M
	-2.3%
	-14.6%
	$259.5M
	-1.9%
	-12.6%

	Catfish
	$14.7M
	-7.6%
	-14.8%
	$204.0M
	-2.0%
	-4.7%



Source: Circana, Integrated Fresh Total US, MULO+

Frozen Seafood Sales 
The frozen food department had a relatively strong July. While mild, unit sales grew by 0.2% in July in contrast to the 0.9% decline seen across total food and beverage sales. On a full-year basis, unit sales were flat. Much of the pressure continues to stem from frozen meals, while processed meat and poultry remain a source of growth.

Frozen processed meat and poultry reached $676 million in sales, continuing to exceed frozen seafood. In contrast, frozen meat and poultry items such as ground beef and chicken breast remain smaller than frozen seafood and posted year-over-year unit declines in July. Interestingly, meat and poultry did grow volume (pound) sales, pointing to consumers trading up to larger pack sizes.

	
	July 2026
	Last 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$7.2B
	+2.1%
	+0.2%
	$88.9B
	+2.0%
	-0.1%

	Meals 
	$2.1B
	-1.2%
	-2.1%
	$28.0B
	+2.9%
	+1.0%

	Processed meat and poultry
	$676M
	+2.8%
	+1.2%
	$8.9B
	+6.2%
	+4.5%

	Seafood
	$673M
	+5.1%
	-6.7%
	$8.6B
	+3.5%
	-6.1%

	Meat/poultry 
	$593M
	+2.6%
	-4.0%
	$6.7B
	+4.6%
	+0.5%



Source: Circana, Integrated Fresh, Total US, MULO+


Both frozen finfish and shellfish experienced pound pressure in July, while dollar sales continued to grow as a result of inflation. Pound decreases were fairly limited for finfish, whereas volume fell by 7.4% for frozen shellfish.

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	2025
	Q3 25
	Q4 25
	Q1 26
	Q2 26
	July ‘26
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	+1%
	+1.4%
	+0.0%
	+5.1%
	+3.9%
	$673M
	+5.1%
	-4.7%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	+0%
	+0.2%
	-1.5%
	+4.3%
	+5.6%
	$392M
	+4.7%
	-7.4%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+3%
	+3.3%
	+3.6%
	+7.1%
	+3.5%
	$258M
	+7.1%
	-0.2%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-7%
	-2.7%
	-12.6%
	-13.3%
	-16.7%
	$0.5M
	-18.7%
	-15.8%



Source: Circana, Integrated Fresh, Total US, MULO+

Top 5 Frozen Species 
Shrimp continued to dominate frozen seafood sales, despite an 8.0% decline in pounds in July. In contrast, salmon delivered a strong performance, exceeding gains in fresh/refrigerated seafood with a 5.8% increase in pounds. Pollock edged out tilapia sales for the month.

	Top 5 frozen species
	July 2026
	Last 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$333.2M
	+4.5%
	-8.0%
	$4.1B
	+1.8%
	-10.5%

	Frozen salmon
	$94.9M
	+12.4%
	+5.8%
	$1.2B
	+14.3%
	+7.1%

	Frozen pollock
	$43.3M
	+12.1%
	+7.3%
	$609.3M
	+4.4%
	+3.4%

	Frozen tilapia
	$42.7M
	+0.4%
	+2.2%
	$576.5M
	+5.2%
	+2.5%

	Frozen cod
	$12.3M
	-12.9%
	-31.8%
	$286.1M
	-5.2%
	-21.2%

	Frozen seafood cakes
	$12.7M
	-8.1%
	-18.6%
	$155.1M
	-4.8%
	-5.8%


[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· Circana expects volume trends to remain constrained as consumers continue to rationalize spending and make more intentional purchases while prioritizing products that deliver the outcomes they seek, including wellness, relevance and quality. Holidays remain occasions when consumers are willing to splurge. The week ending July 5 was the only week to post positive unit growth. 
· Consumers continue to seek nostalgic comfort foods tied to emotional eating and meaningful connection, a trend referred to as "grandmacore" dining in foodservice. 
· Fifty-five percent of U.S. consumers now snack three or more times per day, according to Circana's Global Snack Unwrap. U.S. snack sales reached $231 billion, up 3.2% year over year. Private brands continue to expand, with both value-conscious and premium-seeking consumers driving market polarization. Snack-as-meal behaviors are also fueling sustained growth, reflecting the category's evolution into a core part of daily nutrition. 
· The influence of GLP-1 medications continues to grow, with retailers expanding GLP-1-related merchandising through lifestyle-friendly food recommendations, shelf tags, and other in-store programming.

[bookmark: _Hlk234626088]Date ranges: 
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[bookmark: _Hlk134884096][bookmark: _Hlk134884097][image: ][image: ]For Public Use | Need more information?
www.circana.com			210 Analytics
Or reach us here			aroerink@210analytics.com
2025: 52 weeks ending 12/28/2025 | Q2 2026: 13 weeks ending 06/28/2026 | July 2026: 4 weeks ending 07/26/2026

About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).
Fresh finfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Q3 25	Q4 25	Q1 26	Q2 26	July 26	0.2048200166972387	9.8277108965361945E-2	-3.5999999999999997E-2	4.5887546751452145E-2	4.0676270782707222E-3	-9.0413468779247368E-3	-2.9790484393234711E-2	-4.4999999999999998E-2	-1.4999999999999999E-2	4.0000000000000001E-3	2.3E-2	2.5000000000000001E-2	5.0999999999999997E-2	0.05	4.8000000000000001E-2	6.4000000000000001E-2	3.5999999999999997E-2	1.6E-2	Lbs vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Q3 25	Q4 25	Q1 26	Q2 26	July 26	0.21612143755047789	2.9661600528784558E-2	-7.6999999999999999E-2	-2.2463091503221268E-2	-1.8811345521405086E-2	-1.5225006700881137E-2	-4.255941365231905E-2	-2.5000000000000001E-2	-2E-3	4.0000000000000001E-3	2.4E-2	2.4E-2	6.8000000000000005E-2	4.2999999999999997E-2	2.5999999999999999E-2	2.8000000000000001E-2	-6.0000000000000001E-3	-2.4E-2	



Fresh shellfish | Dollar and volume sale vs. YA

$ vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Q3 25	Q4 25	Q1 26	Q2 26	July 26	0.43878525962161319	2.0446607749305748E-2	-0.156	1.5292022796500984E-2	-1.0536879344479753E-2	-8.046566298416695E-2	-0.10197981766643789	-0.10299999999999999	-9.4E-2	-0.03	-6.6000000000000003E-2	-3.6999999999999998E-2	-2.5000000000000001E-2	-4.5999999999999999E-2	-5.8999999999999997E-2	1.6E-2	-4.2000000000000003E-2	-1.7000000000000001E-2	Lbs vs. YA	
2020	2021	2022	Q1 23	Q2 23	Q3 23	Q4 23	Q1 24	Q2 24	Q3 24	Q4 24	Q1 25	Q2 25	Q3 25	Q4 25	Q1 26	Q2 26	July 26	0.38838021911923787	-4.2613655037908447E-2	-0.112	0.11363120529620017	7.9793243820720741E-2	-2.4441282541258274E-3	1.5053952111881978E-2	-7.0000000000000007E-2	-7.5999999999999998E-2	-1.4E-2	-0.10100000000000001	-8.5000000000000006E-2	-7.8E-2	-9.2999999999999999E-2	-8.1000000000000003E-2	-1E-3	-7.1999999999999995E-2	-4.5999999999999999E-2	



Total food and beverage dollar and unit sales at retail

Dollars vs. YA	
CY 2025	Q4 2025	Q1 2026	Q2 2026	July 2026	we 07-05-26	we 07-12-26	we 07-19-26	we 07-26-26	3.4000000000000002E-2	2.4E-2	2.3E-2	1.3529232780937823E-2	1.171414176014463E-2	2.4227568542260484E-2	6.1596638964652884E-3	7.3271105028848193E-3	7.6321718228350554E-3	Units vs. YA	
CY 2025	Q4 2025	Q1 2026	Q2 2026	July 2026	we 07-05-26	we 07-12-26	we 07-19-26	we 07-26-26	6.0000000000000001E-3	5.0000000000000001E-3	5.0000000000000001E-3	-9.5235017820778749E-3	-8.9109810128839891E-3	7.101082306367613E-4	-1.4219057699877007E-2	-1.320176100943706E-2	-1.0016609238086917E-2	
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