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All Around Seafood Strength in Subdued Month of September
By: Anne-Marie Roerink, President, 210 Analytics 

[bookmark: _Hlk187590832][bookmark: _Hlk174083389][bookmark: _Hlk174043741][bookmark: _Hlk179721807][bookmark: _Hlk187580162][bookmark: _Hlk216540238]Month in Review
· [bookmark: _Hlk242604865][bookmark: _Hlk236810081][bookmark: _Hlk226887324][bookmark: _Hlk232181226]Consumer confidence dropped again in September amid rising energy cost concerns, while the first increase in interest rates to 3.75%-4.0% since 2023 may add pressure in the months ahead.
· Unemployment was unchanged at 4.1% in August (the latest available), with 1.05 job openings for every unemployed worker.
· Gas prices climbed back to May peak levels, forcing consumers to balance spending on gasoline and groceries. According to AAA, gasoline prices hit a Labor Day high of $4.15 per gallon. Convenience store food and beverage unit sales fell 0.6% in September. Credit and debit card data from Consumer Edge show that grocers lost 37 basis points of wallet share from March through August 2026 versus the same period in 2025.
· Foodservice traffic remained soft, with trips declining year over year across the 12-month, three-month and one-month periods. Casual dining and fast-casual restaurants posted modest gains.
· Higher temperatures over Labor Day boosted beverage and frozen dessert demand, adding momentum to an already strong beverage performance, with volume up 3.7% in September.
· Total food and beverage performance was similar in Q3 and Q2, with unit sales declining around 1% and dollar sales increasing 1.3%. September showed signs of improvement. Retail food and beverage unit sales were essentially flat year over year, down 0.1%, during the four weeks ending September 27. Without the substantial and ongoing declines in produce following cyclospora and other recalls, unit sales would have been positive.
· Produce sales gradually improved but remained below year-ago levels. September dollar sales declined $129 million, or 1.8%, while unit sales fell 3.2%. Salad and leafy greens unit sales declined 16.4% for the month, despite modest week-to-week improvements.


Inflation Insights
[bookmark: _Hlk242525193]Retail price growth in Circana's MULO+ universe was stable at 2.2% in the third quarter and September 2026. While a few categories, such as the candy aisle, continued to post accelerated price growth, inflation rates have either slowed or held steady across most retail food and beverage categories. Premium choices, that also feed into higher prices, held as shoppers continued to prioritize quality and health.

Price trends varied widely:
· Center-store prices reached an average of $4.17 per unit in September, up 3.5% year over year. 
· The average unit price across all perishable departments was $4.40, up 0.8% versus September 2025. 
· With beef starting to lap last year’s substantial price increases, overall meat department inflation moderated to just 0.7%, while prices of eggs, cheese and butter continued to come down. 

	Food & beverages
	2019
	2020
	2021
	2022
	2023
	2024
	2025
	Q4 2025
	Q1 2026
	Q2 2026
	Q3 2026
	Sep
2026

	PPU
	$3.13
	$3.31
	$3.49
	$3.93
	$4.17
	$4.24
	$4.29
	$4.32
	$4.32
	$4.39
	$4.40
	$4.41

	Change 
	+2.0%
	+5.7%
	+5.5%
	+12.5%
	+6.1%
	+1.7%
	+2.6%
	+1.8%
	+1.8%
	+2.3%
	+2.2%
	+2.2%


Source: Circana, Integrated Fresh, Total U.S., MULO+


Seafood prices rose across all three temperature zones, led by shelf-stable seafood, which includes cans and pouches. While remaining the lowest price per unit across fresh, frozen and shelf-stable, the average price per unit for ambient seafood reached $5.76, up 12.3% year over year. The average price per unit for fresh seafood increased 3.3% year-over-year, with slightly higher inflation for finfish. Frozen seafood items experienced a 7.6% year-over-year increase in September to an average of $11.83 per unit. 

	
	September 2026
	Latest 52 weeks

	
	Average price per unit
	Change vs. YA
	Change vs. 2YA
	Average price per unit
	Change vs. YA
	Change 
vs. 2YA

	Total fresh seafood
	$10.82
	+3.3%
	+6.3%
	$10.80
	+3.2%
	+4.7%

	Fresh finfish
	$11.70
	+4.1%
	+5.2%
	$11.47
	+3.0%
	+3.5%

	Fresh shellfish
	$10.84
	+3.7%
	+9.7%
	$11.21
	+4.7%
	+8.9%

	Total frozen seafood
	$11.83
	+7.6%
	+14.8%
	$10.52
	+10.7%
	+11.9%

	Shelf-stable seafood
	$5.76
	+12.3%
	+16.0%
	$5.66
	+9.5%
	+8.6%


Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

	Price per pound 
September 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Fresh salmon
	$11.78
	+2.5%
	+1.8%

	Fresh shrimp
	$8.31
	-6.8%
	+4.3%

	Fresh crab
	$11.36
	+0.8%
	+23.2%

	Fresh lobster
	$8.04
	-13.8%
	-18.0%

	Fresh trout
	$9.62
	+4.9%
	+4.2%

	Fresh tilapia
	$6.46
	+7.4%
	+7.0%


[bookmark: _Hlk116283646]At the species level, price movements were a mix of ups and downs. Shrimp and lobster experienced deflation whereas salmon, trout and tilapia experienced various levels of inflation. Crab prices were the most stable, up just 0.8% year over year on a per pound basis. However, the $11.36 average sits 23.2% above the levels seen two years ago. 

	Price per pound
September 2026
	Average price per pound
	Change vs. YA
	Change vs. 2YA

	Frozen shrimp
	$8.90
	+8.3%
	+16.9%

	Frozen salmon
	$9.87
	+5.4%
	+10.5%

	Frozen tilapia
	$5.24
	-1.7%
	+2.6%

	Frozen pollock
	$5.27
	+7.6%
	+6.9%

	Frozen crab
	$14.41
	+13.1%
	+28.5%


Frozen seafood prices also fluctuated substantially. Shrimp prices increased by 8.3% in comparison to September 2025. Crab had double digit inflation, while tilapia prices decreased by 1.7%. 

Source: Circana, Integrated Fresh, Total US, MULO+ (not shown: other items in the seafood department)

Seafood Across the Store 
[bookmark: _Hlk92610860]September brought recovery for seafood across all three temperature zones. 
· Fresh/refrigerated seafood remained the largest segment, generating $666 million during the four September weeks. Dollar sales grew 5.8% year over year, which was a combination of inflation (+0.9% on a per pound basis) and demand-driven growth. Pound sales grew 4.8% compared with September 2025. 
· Frozen seafood ranked second in size at $642 million in September sales, up 9.4% year over year. Gains were also a combination of inflation and pound growth. Compared to the full-year view, dollar and pound growth are improving. 
· Shelf-stable seafood was the fastest-growing segment, increasing 14.8% year over year to $305 million in September. Double-digit dollar growth was a combination of inflation and demand growth, with pounds up by 2.3% year over year.


	
	September 2026
	Latest 52 weeks

	
	Dollar 
size
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Poundsvs. 2YA
	Dollars
vs. YA
	Dollars 
 vs. 2YA
	Pounds
 vs. YA
	Pounds vs. 2YA

	Fresh seafood
	$666M
	+5.8%
	+7.0%
	+4.8%
	+2.9%
	+2.6%
	+4.0%
	+0.0%
	-0.4%

	Frozen seafood
	$642M
	+9.4%
	+8.4%
	+1.5%
	-4.3%
	+4.8%
	+6.5%
	-4.3%
	-3.9%

	Shelf-stable seafood
	$305M
	+14.8%
	+16.8%
	+2.3%
	+0.7%
	+12.1%
	+14.2%
	+2.4%
	+5.2%



Source: Circana, Integrated Fresh, Total US, MULO+


[bookmark: _Hlk224305795]
Ambient Seafood 
The popularity of shelf-stable seafood continued. Tuna generated the vast majority of sales, with September sales of $208 million, while sardines had the highest year-over-year growth rate, at 36.8%. Canned salmon also had a strong month with unit growth of 12.5%. 


	
	September 2026
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Units vs. YA
	$ sales
	$ vs. YA
	Units vs. YA

	Ambient seafood
	$304.9M
	+14.8%
	+2.1%
	$3.8B
	+12.1%
	+3.4%

	Ambient tuna
	$208.0M
	+9.7%
	+0.2%
	$2.6B
	+7.1%
	+0.2%

	Ambient sardines
	$38.9M
	+36.8%
	+5.8%
	$459M
	+37.4%
	+21.6%

	Ambient salmon
	$28.1M
	+22.4%
	+12.5%
	$341M
	+14.8%
	+7.9%

	Ambient all other
	$24.9M
	+23.6%
	+8.6%
	$343M
	+24.7%
	+4.7%


Source: Circana, Integrated Fresh, Total US, MULO+

Fresh/refrigerated seafood Households buying
Annual trips/buyer
Units 
per trip
Spend 
per trip 
Annual dollars/buyer
66.0% | +0.8%
6.8 | +2.1%
2.9 | +1.8%
$6.10 | -1.1%
$42 | +1.8%


Fresh (refrigerated) seafood sales exceeded $666 million in September, with annual sales closing in on $9 billion. Inflation contributed to dollar growth, but demand also experienced an increase, driven by strong shellfish sales. September unit sales grew 10.5% year over year for shellfish, while pound sales improved 20.7% versus a decline of 1.1% for finfish. 

	
	September 2026
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$666.3M
	+5.8%
	+4.8%
	$8.9B
	+2.6%
	+0.0%

	Fresh finfish
	$461.6M
	+3.1%
	-1.1%
	$6.0B
	+4.4%
	+1.4%

	Fresh shellfish
	$173.1M
	+14.6%
	+20.7%
	$2.4B
	-1.2%
	-3.0%



Source: Circana, Integrated Fresh, Total US, MULO+

Since the third quarter of 2025, finfish dollar and pound growth have continued to diverge after tracking closely for several years. Dollar growth has been supported by inflation, while pound growth reflects modest underlying demand gains until the second quarter of 2026. September follows the downward pound patterns that started in the second quarter.
September results for fresh shellfish showed a substantial improvement compared to the second quarter of the year, now that sales are starting to lap the price increases seen in the fall of 2025. Dollar growth improved to 14.6% year over year in September while pound sales advanced by 20.7%. 

Top Species
Salmon continued to dominate at the species level, reaching $336 million in September sales. Year-over-year pound growth bounced back to rates similar to those seen throughout the year following a weak August performance. But the big September story was shrimp, crab and lobster, which all posted double-digit pound growth. This contrasted with cod and catfish, which lost substantial ground.

	
	September 2026
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Total fresh seafood
	$666.3M
	+5.8%
	+4.8%
	$8.9B
	+2.6%
	+0.0%

	Salmon
	$336.0M
	+5.7%
	+3.1%
	$4.3B
	+5.8%
	+3.9%

	Shrimp
	$72.9M
	+14.1%
	+22.4%
	$939.1M
	+0.4%
	-5.8%

	Crab
	$59.5M
	+13.4%
	+12.5%
	$878.7M
	-2.7%
	-10.8%

	Lobster
	$25.6M
	+17.8%
	+36.6%
	$397.7M
	+2.1%
	+17.7%

	Tilapia
	$22.4M
	+0.7%
	-6.3%
	$305.4M
	+8.6%
	+3.7%

	Trout
	$23.1M
	+2.3%
	-2.5%
	$275.3M
	+9.8%
	+6.4%

	Cod
	$17.5M
	-5.5%
	-16.7%
	$258.1M
	-2.7%
	-13.9%

	Catfish
	$14.6M
	-11.3%
	-15.2%
	$200.6M
	-4.0%
	-7.5%



Source: Circana, Integrated Fresh Total US, MULO+

Frozen Seafood Sales 
The frozen food department had a standout performance in September. While most departments posted flat or even down unit sales, frozen foods experienced 1.0% year-over-year unit growth and 3.0% dollar growth in September. Frozen fruit and vegetables were a large contributor with ongoing struggles in fresh produce sales, but frozen seafood was as well. 

Frozen seafood sales reached $642 million in September, up 9.4% year over year, reflecting a combination of inflation and demand-driven growth. Processed meat and poultry remained ahead of seafood with monthly sales of $681 million and similar unit growth. Frozen meat and poultry posted pound gains but unit declines, pointing to consumers trading up to larger pack sizes. 

	
	September 2026
	Latest 52 weeks

	
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA
	Dollar sales
	Dollars vs. YA
	Units 
vs. YA

	Frozen food department
	$6.9B
	+3.0%
	+1.0%
	$89.4B
	+2.3%
	+0.1%

	Meals 
	$2.2B
	+0.1%
	-1.6%
	$28.0B
	-0.7%
	-1.9%

	Processed meat and poultry
	$681.4M
	+1.2%
	+1.6%
	$8.9B
	+5.3%
	+3.8%

	Seafood
	$641.7M
	+9.4%
	+1.7%
	$8.7B
	+4.8%
	-5.3%

	Meat/poultry 
	$513.9M
	+2.4%
	-3.7%
	$6.7B
	+4.4%
	-0.5%



Source: Circana, Integrated Fresh, Total US, MULO+


The overall 1.5% gain in frozen seafood pound sales was driven by shellfish. Frozen shellfish posted a pound sales increase of 4.1%, while frozen finfish lost a little ground. Inflation did drive dollar sales gains for both. 

	Dollar sales
	2020
	2021
	2022
	2023
	2024
	2025
	Q4 25
	Q1 26
	Q2 26
	Q3 26
	Sep ‘26
	$ 
vs YA
	Pounds 
vs YA

	Fz seafood
	+38%
	+2%
	-1%
	-4%
	-3%
	+1%
	+0.0%
	+5.1%
	+3.9%
	+7.2%
	$642M
	+9.4%
	+1.5%

	Shellfish
	+42%
	+4%
	-5%
	-6%
	-3%
	+0%
	-1.5%
	+4.3%
	+5.6%
	+7.6%
	$358M
	+12.1%
	+4.1%

	Finfish
	+32%
	-1%
	+7%
	-2%
	-1%
	+3%
	+3.6%
	+7.1%
	+3.5%
	+7.3%
	$261M
	+6.2%
	-0.9%

	Seafood alternatives
	+22%
	+19%
	+16%
	-15%
	-5%
	-7%
	-12.6%
	-13.3%
	-16.7%
	-22.8%
	$0.5M
	-22.0%
	-21.0%


Source: Circana, Integrated Fresh, Total US, MULO+

Top 5 Frozen Species 
Boosted by 12.7% growth in dollars and 4.0% in pounds, shrimp continued to dominate frozen seafood sales. In the full-year view, pounds remained down substantially year over year, but September showed long-awaited improvement. Frozen salmon delivered another strong month, exceeding gains in fresh/refrigerated seafood with a 4.4% increase in pounds in September and 7.2% growth for the full year.

	Top 6 frozen species
	September 2026
	Latest 52 weeks

	Type
	$ sales
	$ vs. YA
	Lbs vs. YA
	$ sales
	$ vs. YA
	Lbs vs. YA

	Frozen shrimp
	$303.0M
	+12.7%
	+4.0%
	$4.2B
	+3.5%
	-9.5%

	Frozen salmon
	$94.4M
	+10.0%
	+4.4%
	$1.2M
	+14.6%
	+7.2%

	Frozen pollock
	$46.4M
	+10.0%
	+2.2%
	$620.0M
	+6.4%
	+4.2%

	Frozen tilapia
	$43.7M
	+3.8%
	+5.6%
	$581.2M
	+5.5%
	+3.6%

	Frozen crab
	$22.9M
	+18.5%
	+4.7%
	$330.8M
	+15.0%
	-0.3%

	Frozen cod
	$19.8M
	-14.8%
	-33.6%
	$279.0M
	-8.6%
	-19.3%


[bookmark: _Hlk118920915][bookmark: _Hlk127026660]
What’s Next?
· The National Retail Federation predicts consumers will spend $890 per person on holiday gifts, food, decorations and other seasonal items, down 1.3% from the 2025 record. Online shopping is predicted to remain the top destination (55%), followed by grocery stores (46%). 
· The channel mix continued to grow in favor of club stores and grocery e-commerce. Online grocery shopping momentum continues to pick up steam, driven by higher household penetration, growing order frequency though flat average order value. 
· AI is becoming its own shopping channel. Several grocery companies reported on the growing influence of AI on basket sizes and sales. Andy Fang, co-founder of DoorDash, reported AI-driven grocery baskets being 50% larger than non-AI orders plus consumers check out 5x faster than without using AI. Instacart’s Chris Rogers added that online grocery remains underpenetrated but AI is poised to expand adoption across categories. 
· Health and wellness are moving from reaction to prevention, with consumers increasingly focused on living an active lifestyle, supplements and the ingredients and nutrients in the food they eat. Protein is the top nutrient sought out by consumers, with even greater emphasis among GLP-1 users. 

[bookmark: _Hlk234626088]Date ranges: 
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About MSD Animal Health 
At MSD, known as Merck & Co., Inc., Rahway, N.J., USA in the United States and Canada, we are unified around our purpose: We use the power of leading-edge science to save and improve lives around the world. For more than a century, we’ve been at the forefront of research, bringing forward medicines, vaccines and innovative health solutions for the world’s most challenging diseases. MSD Animal Health, a division of Merck & Co., Inc., Rahway, N.J., USA, is the global animal health business of MSD. Through its commitment to The Science of Healthier Animals®, MSD Animal Health offers veterinarians, farmers, producers, pet owners and governments one of the widest ranges of veterinary pharmaceuticals, vaccines and health management solutions and services as well as an extensive suite of connected technology that includes identification, traceability and monitoring products. MSD Animal Health is dedicated to preserving and improving the health, well-being and performance of animals and the people who care for them. It invests extensively in dynamic and comprehensive R&D resources and a modern, global supply chain. MSD Animal Health is present in more than 50 countries, while its products are available in some 150 markets. For more information, visit www.msd-animal-health.com and connect with us on LinkedIn and X (formerly Twitter).
Fresh shellfish | Dollar and volume sale vs. YA
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Total food and beverage dollar and unit sales at retail
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Fresh finfish | Dollar and volume sale vs. YA
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